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VANDA ROBERTS...INTERSTATE’S “WOMAN IN MOTION” 


February, March, April, 1959 


soe 


MALAYAN JUNGLE * SELANGOR, MALAYA MANILA, PHILIPPINES TOKYO, JAPAN 


On assignment for: 
KOPPERS COMPANY 








LARAP, PHILIPPINES HONG KONG AICH, JAPAN 
On assignment for: 
BANK OF AMERICA 


RANCHI, INDIA SINGAPORE HONOLULU, OAHU 
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THIS IS VANDA ROBERTS 


America’s only woman industrial photographic illustrator, 
whose work appears as regularly 
in the consumer magazines 


as it does in the trade books. 


Well-bred, gracious, articulate, diplomatic, ‘take-charge’ and 
dedicated, Vanda's skills are those of the mature, proven 
professional. 


Vanda's activities are global...she is available for photographic 
assignments...anywhere...at congruous rate applications. 
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MALAYAN JUNG 






a 
- 
= 





(Shown on assignment in Buenos Aires, Argentina...Dec., 1958...for the Bank of America ‘Man-On-The-Spot’ series.) 


VANDA ROBERTS IS ASSOCIATED WITH INTERSTATE PHOTOGRAPHERS DIVISION 





NTERSTAT 
TOGRAPH 


DIVISION 


INTERSTATE) 







OlVISION 


INTERSTATE INDUSTRIAL REPORTING SERVICE, INC. 


EXECUTIVE OFFICES: 675 FIFTH AVE.. NEW YORK 22. N.Y., MURRAY HILL 8-1880 
MIDWEST REGIONAL OFFICE: 469 EAST OHIO ST., CHICAGO 11, ILL., MICHIGAN 2-0080 
WEST COAST REGIONAL OFFICE: 700 MONTGOMERY ST,SAN FRANCISCO 11, CAL., GARFIELD 1-1987 
DISTRICT OFFICES: PARK AVENUE BLDG., N W. COR. PARK & ADAMS AVES . DETROIT 26, MICH., WOODWARD 1-6900 
B. F, JONES BLDG, ANNEX, 31! ROSS ST., PITTSBURGH 19, PA. COURT 1-2980 
3839 WILSHIRE BLVD., LOS ANGELES 5, CAL., DUNKIRK 5-7161 


ALEXANDER ROBERTS: PRESIDENT ano GENERAL MANAGER 4 RANC! 


FPHOTOS OR CASE HISTORY REPORTS. . .ANYWHERE. . .TEN DAYS NORMAL DELIVERY 
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People in Print 


Guest art director: 





Hans Schneider 


Hans Schneider, Type Director, 


Lanston Monotype Company, Philadelphia 


The creative designing of a typographer undertakes the de- 
sign assignment for this issue of PRINT, in the person of 
Hans Schneider, head of the Typographic Design depart- 
ment of Lanston Monotype. 

A native of Switzerland, Schneider served his compositor 
apprenticeship for a small printer and newspaper in Swit- 
zerland. He also attended the Zurich School of Arts and 
Crafts, concerning himself particularly with typography 
and calligraphy, especially the development of the scripts. 
He worked for a printer for 2 short while in England before 
coming to this country in 1956 as typographer and type 
designer with the Mergenthaler Linotype Company. Six 
months ago Schneider joined Lanston, where he is respon- 
sible for all of Lanston’s typographic developments. 

In designing this issue, Schneider, an avid stickler for details, 
gave particular attention to the small details that make for 
easier reading: using small caps, careful word spacing and 
leading, etc. His selection of Bembo as the body type which 
is used throughout, is based on the same premise of legibility. 
Schneider feels that Bembo, an exclusive Monotype face, is 
one of the most beautiful and legible faces available. This 
concept is backed up by the fact that Bembo, cut only 30 
years ago, serves as a model for 20th century book and 


publication faces now in popular use. 


For biographical information on writers contributing to this issue, see pages 52, 53 





PRINT is published bi-monthly, six issues to the volume. This is Vol. XIII, No. 5, September /October, 1959, issue. Publication and editorial office, $35 Fifth 
Avenue, New York 17, N.Y. Telephone: MUrray Hill 7-6150. Subscription rate: $9 per year; foreign postage $3 additional. Copyright 1959 by Kaye-Cadel 
Publishing Corp. All rights reserved. Second Class postage paid at Washington D.C. and additional offices. 
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People in Print 
Print Potpourri 


The Package 

A critical review by Karl Fink, president of the Package 
Designers Council, of the International Packaging exhibit 
which opened at the Museum of Modern Art recently. 


Package Designers Council 
The goals and achievements of the association of package 
designers, as explained by Eleanor Landy, ppc executive 


secretary. 


Product images through packaging 

No longer just a protective housing device for products, 
packaging is accomplishing other ends . . . such as building 
product images. Examples of packaging by some ppc mem- 
bers illustrate this. 


New packaging concepts open gift market 

Bob Jones, Art Director for rca Victor, tells how 12 new 
packaging concepts for records are geared to expand the 
gift market for records. 


The generalist vs. the specialist 
Designer Morton Goldsholl expresses and illustrates the 
growing need for the well-rounded designer who works 


in and integrates all forms of visual communication. 


New life for old objects 

The “type collages” of Ivan Chermayeff bring not only 
aesthetic excitement but commercial applications as well. 
To what extent should research guide the designer? 

Some participants at the recent Aspen Conference dig into 
this important subject of research vs. a designer’s intuition. 
Paper Brand Name Directory 


A complete listing of the brand names of fine printing papers 


manufactured by over 50 major mills. 


Casting About 


Print Forum 
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CEL Charles EF. Cooper, Incorporated +» 136 Kast 57th Street» New York City 
An integrated group of artists and photographers, experienced in all media, who 
expertly transpose your sales ideas into forceful advertising messages. Write for details 


about our organization and list of artists on our staff. 











Print Potpourri 


Advertising design 


Food advertising in the Philadelphia area 
is receiving a jolt. Acme Markets has in- 
stituted a bold deviation from the con- 
ventional hard-sell practiceinacampaign 
to promote its line of Lancaster Brand 
meats. Instead of the bold headlines, a 
bundle of copy and small pieces of art, 
the campaign consists of eight full-page 


full-color ads featuring a large photo- 


I defy any 
WOMAN 
to match my 
rechauffe 
of lamb* 


graph and a minimum of copy. Each 
photograph features a “Chef” serving 
up a stylized meat recipe. 

The campaign was created by Arndt, 
Preston, Chapin, Lamb and Keen, a 
Philadelphia advertising agency, in co- 
operation with Mel Richman, Inc. Ed 
Walpert, the agency’s vice president, 


says “the ads provide an appealing as- 


sociation for che housewife and take her 
from the routine of the kitchen to the 
more romantic areas of the world.” This 
soft-sell campaign is a supplement, not 
a replacement, of its standard hard-sell 
advertising in newspapers, It is expected 
that this ad campaign will extend beyond 
Philadelphia to Acme’s other marketing 


areas. (continued) 


Bet no 
WOMAN 
can match 
mah brand 

of steak* 


unless, of course, she uses 
Lancaster Brand Steak 
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K Recipe for Réchauflé of La 


mi avathatile % 
Lamb —delicwusly good! Suid only at Acme Super Markets 
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S. quoisties for 1 frand label. Seeut a Porterhouse, Siriuin or T-Bow vitstetl 


ACME LANCAS 


i Stesk today, Sold oniy at ACM per Markets, Na-W 
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That's how we see with our eyes. It’s the brain which inverts the image and interprets it. 










At Comart we design not merely to reach the eye, but beyond it to the brain...to use art 
as a vehicle to help convey a message. Whether it is to create a concept or produce a : 
pamphlet, it’s the ability to provide more than meets the eye that distinguishes our 
comprehensive art service...a service which includes design, layout, illustratio 


retouching, mechanicals ... and thinking. Why not make your next problem our problem: ! ys 


COMART ASSOCIATES. INC., 8 East 52 Street, New York 22, N. Y. PLaza 3-4130 





Print Potpourri: Advertising Design 


“Summertime Daring” is the slogan 
on a Cox Department store ad in the 
McKeesport, Pa., Daily News. Another 
Cox ad created by Arnold Varga of 
Ketchum, MacLeod and Grove, it is 
“daring” in more respects than the ob- 
vious. Note the two-page spread of 
Varga’s three-color ad and the conven- 


tional hard-sell layout. Comments Var- 
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What's the big attraction at Penney's? 


and. Saturday Nights 


ga: “Isn't it wonderful the way Mr. Cox 


dares to be exciting and different.” 


Varga’s admission of this ad is that it is 
“wild indeed. It violates 90 percent of 
the established rules in advertising. We 
are not trying to set up new rules. We 
do not expect the reader of this ad to 


either understand or like it. We do want 









eete= Oe 
Until 9 p.m! 


SUMMERTIME DARING! COX'S COOL, BRIGHT 


him to fee! summer and be reminded of 


two things: (1) Cox’s is a store that is on 
the move; (2) Cox sells good clothing 
that is ‘different.’ ”” Regular merchandise 
ads run throughout the week, totally 
different in approach than Varga’s. Var- 
ga asked Mr. Cox why he does this. 


“Because,” said Cox, “then I reach 


evervbody. (continued) 
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REPRODUCED IN 4 COLORS BY OFFSET LITHOGRAPHY ON TICONDEROGA OFFSET, BASIS 80. SHEET SIZE 39X59. PRINTED 18 UP AT 4,000 IPH 


Doesn’t this make you want to pack your bags and go? 


This striking a of a photograph by Robert Chase is printed on Ticonderoga 


6 et. one of Ame nev am of fine pavers b nternational Pave 








Your good printing—on our good International Papers— 
can speed millions on their way to faraway places 


N THIS INSERT we demonstrate the two 
O best reasons for using Ticonderoga 
Offset. On the other side, the flashing four- 
color reproduction. On this side, the 
needle-sharp reproduction in dramatic 
black and white. 

Notice how true to life the colors are. 
That’s the result of Ticonderoga Offset’s 
new improved shade of true white. See 
how evenly the colors are distributed. 


That's the result of Ticonderoga Offset’s 
remarkably level surface. 

For outstanding press performance and 
beautiful results—especially where econ- 
omy is a factor—you just can’t do better 
than Ticonderoga Offset. Leading offset 
lithographers the country over agree that 
Ticonderoga Offset is ideal for brochures, 
catalogs, cook books, pamphlets, prospec- 
tuses, annual reports, envelope stuffers, 


broadsides—and mailing pieces of all kinds. | 

Ticonderoga Offset is now available in 
a new improved true white in 10 sizes and 
five weights, standard finish. Seven fancy 
finishes to order. 

Ask your paper merchant for the new 
sample book of Ticonderoga Offset and in- 
formation concerning the other top-quality 
printing papers in International Paper's 
new first family of fine papers. 
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Print }’otpourri: Advertising Design 


Another off beat campaign has been pre- 
pared wr the Bucks County (Pa.) Indus- 
trial Dx velopment Corporation by Max- 
well Associates. The ad campaign is de- 
signed to point up the industrial and 
business advantages, along with the sub- 
urban living attributes, of Bucks County. 
Generally advertising of this type calls 
for shots of railroads, ports, all such in- 


dustrial facilities. The approach the cam- 





paign takes is typified by this ad which 


plays on the campaign theme: “captivat- 
ing contrast.” Pictured are a U. S. Steel 
V.LP. and a prominent furniture de- 


signer, both residents of Bucks County. 


A Lost Art Revived 


Print Potpourri: 


Determined to revive the “lost art” of 
wood engraving, Frank French, son of 
the famed wood engraver, has launched 
an organization called The Wood En- 
graving Connoisseurs Society. French’s 
father left him a collection of about 400 
autographed artist’s proofs of wood en- 
gravings. The artists were members of 
the Society of American Wood-Engrav- 
ers, all of whom won top international 
awards. French is making the original 
proofs available to 50 interested people 
who join the Society. For further infor- 
mation, write to Frank A. French, 2618 
Lot-o-Fun Drive, Winter Park, Fla. 


Continued 
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Statement of Ownership 
tatement required by the Act of August 24, 
1912, as amended by the Acts of March 3, 
1933, and July 2, 1946 (Title 39, United States 
Code, Section 233) showing the ownersnit 
anagement, and circulation of PRINT, Ameri 
ca’s Graphic Design Magazine, published 
monthly at Washington, D. C., for October 
1959 
1. The names and addresses of publisher, ed 
tor, managing editor, and business manager are: 
Co-Publisher, Milton L. Kaye, 335 Fifth Ave- 
nue, New York 17, N.Y.; Co-Publisher, Robert 
Cadel, 1519 Connecticut Avenue, Washington 
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535 Fifth Avenue, New York 17, N.Y.; Business 
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2. The owners are: Kaye-Cadel Publishing 
Corp., 535 Fifth Avenue, New York 17, N.Y.; 
Estate of Lawrence Audrain, 124 East 3lst 
Street, New York 16, N.Y.; Milton L. Kaye 
935 Fifth Avenue, New York 17, N.Y.; Robert 
Cadel, 1519 Connecticut Avenue, Washington 
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6, D. C.; Olga M. Bates, 6 Peter Cooper Rd., 
New York, N.Y 
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ther security holders owning or holding er 
cent or more of total amount of bonds, mort- 
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Print Potpourri: 


Advertising Design 

















John Murray of McCann-Erickson de- 
veloped and followed through on build- 
ing a distinct “look” for Avis in three 
recent magazine ads. The problem pre- 
sented to art director Murray was to 
develop the “look,” to make the com- 
pany name prominent and to utilize the 
existing red logo wherever possible. 
Murray used the Avis name as the basic 
design element and combined the re- 
quired Avis red with a blue that had 
been used occasionally in the past. The 
“posterized page” that resulted was de- 
sirable, Murray feels, to achieve visual 
impact and to provide a bold, colorful, 
continuous “family look” in all the ads, 


(continued ) 







ke you glad you came. The exclusive Avis Corporate Travel 
take over the chores of expense-accounting! One local callie 
on, guarantees you'll be expected wherever you land} 
ur helptul Travel Agent. Teletype reservation service 16 tree! 






tea charee cards are also honored Avis Inc, 38 irvingtan St., Boston 6, Mass, 








STEPHENS + BIONDI+ DeCICCO inc. 230 East Ohio Street, Chicago 11, WHitehall 4-3340; studios in Chicago, Detroi., Los Angeles and New York 
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Thirteen Typefaces. 
A new specimen of 
typefaces exclusively 
with Linotype. For 
your copy write to 
Mergenthaler Lino- 
type Co., 29 Ryer- 
son St., Brooklyn 5. 
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The Easel 


Practically 
Automatic 


The Only 4-POSITION 


EASEL BINDER 
30, 60’ and 80’ Degrees, and flat 


®®OeOOQe®O 


SELLEBRITY ° 


PAT. NO. 2,881,009 







Carried in stock in either Black Imitation Leather or 
Black Vinyl Plastic to hold standard 82” x 11” sheets. 
Your choice of 3-ring or 22-ring Multo Loose Leaf bind- 


g one inch capacity. 
Imitation Leather @ $5.00 ea. 
Vinyl Plastic @ $4.00 ea. 


Quantity prices on request. 
SELLEBRITY® binders can be made in various ring 


capacities; also supplied with acetate folders. Prices and 


mples on request. Write to Dept. 


2HLFOR2® ©O 
Creative Binders for Advertising & Selling 


318 W. 48th St., New York 36, PL. 7-5950 

















Print Potpourri: Type faces, new and old 


Sev “al hundred fonts of rare and beau- 
tiful old type faces are nNoW housed by 
the New York Public Library. While 
the type itself is not available, proofs of 
any letter or word desired are available. 
Some of the fonts are duplications, but 
nearly all are “new” old faces. Later this 
vear the library will publish a booklet of 


many of the 1440 cuts which are also on 


QRSTETH | 


abedefghijklmnopar 





ibedef ghijkinuopgrs 


(JKLMNOPQRSTI 
YRSTUY W 
Rau Ww 


RSTUV W 
RSTOT 
MNOPQRSTU\ 


Sampling of new “old” faces available 


file. The cuts and old type faces are all 
part ofa collection donated to the library 
by the Carl and Lily Pforzheimer Foun- 
dation. Write to: The Printing Office, 
The New York Public Library, Fifth 
Avenue and 42nd St., New York 18, 
ey a (continued on next page) 
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Designer: George Giusti has 
































been a free-lance designer 

for more than twenty years 
During that time his work has 
won six gold medals and 

thirty other awards from the 
Art Directors Clubs of 

New York, Philadelphia and 
Chicago. And in 1958 he was 
named Art Director of 

the Year by the National 

Art 


Society of Directors 









PENN /BRITI OFFSE' 


THE VALUE SHEE’! 


New York and Penn commissioned 
designer George Giusti 

to create this insert, and 

to incorporate in it practically 
all the demands on the 
printability of paper which 
could be encountered. See for 
yourself how faithfully 
Penn/Brite Offset has repro- 
duced each of his design 
elements... how well it passed 
his “torture test.” Penn/Brite 
Offset is the white, bright, 
value sheet that comes 

to you moisturized 

and double-wrapped. 

Write for new, complimentary 
swatch book and the name 

of your nearest distributor. 
New York & Pennsylvania Co., 
425 Park Avenue, 


New York 22, New York. 


NEW YORK AND PENN Pulp and Paper Manufacturers 
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A. esthetics, the rationale for commercialism. 
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lly 
Follo Medium Extended 
: told Folio Medium Extended Italic 
Print Potpourri: Type faces, new and oli ; 
‘ I i ait Bauer Classic 
or 
ata : ; Bauer Classic Italic 
American Type Founders has just brought Bauer Alphabets introduced three new 
) outits newest addition tothe Craw types: type faces at the Graphic Arts Exposition GCantale 
Craw Modern Bold. Likethe other letters earlier this month: Folio Medium, Bauer 
ssed designed by Freeman Craw, this type Classic and Cantate. Folio Medium is a 
ite face is part of aTr’s new type design pro- modern Grotesque with clear and open 
gram in which emphasis is placed on characters; its style is another in keeping ; . 
i ene 5 : i as os “— CRAW MODERN 
superior design for the long pull rather with today’s extended faces. It has an , cae a 
e 5 aad tN : » S S, 
than the novelty or the unusual face. italic. Bauer Classic, which also has an s widely accepte 
| : ; aa , as one of the 
The bold’s heavier strokes were increased italic, is expected to be highly suitable i ‘ tt 
é : “ me : ici , mportant ty pes 
oe to the necessary proportions but the hair- for advertising display. Cantate is the YE 
sais ' ie ? ; ce of our age. 
lines and serifs were held to the same first connecting script in the Bauer line. 
. a . . i, P a » » ~~ = yy 
: weight as its parent Craw Modern. The The caps have ornamental flourishes. We are ¢ xpanding 
Co type face is now available in 30, 36, 60 Presently all three faces are available in this family by 





and 72 pt. sizes, but other sizes from 6 to 


48 pt. will soon be available. 


limited sizes but a full range will be 


completed during the fall. (continued) 


adding a versatile 
Bold weight, now 
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We've enlarged a 


Mistral 


to show you the @ 


character 


design quality of this type face: 
dipron der iestructive 
of surface harmonies, fast-paced, 


and distinctively 


personal. Specify Misha. 


Amsterdam Continental 


Types and Graphic Equipment, Inc. 
276 Park Ave.S.,N.Y.10, SP7-4980 
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Print Potpourri: A “First in Paper 


Douglass Howell, an artist-craftsman 
known for his hand-made papers, has 
come up with what deserves to be called 
a “historical first” in hand paper making. 
He recently made a woven wire mould 
for making a sheet of paper measuring 
80 x 60 inches. The paper will be the 
largest ever made by hand. 

Howell devised a series of ropes and 
pulleys to lift the mould out of the vat 
(aswimming pool). As he says: “Taking 


the ropes in my hands is like taking the 


reins of a Concord coach four-in-hand 





Howell and artist-designer Rudolf Schaefer, who 
commissioned the paper. 


with well-trained horses.” There are 
about 400 pounds to lift! 

The paper will be made from fine, old 
linens or new linen cuttings prepared 


without the use of chemicals. The paper 


was commissioned by artist Rudolf 


Schaefer for painting with pure egg 
yolk tempera. 


Print Potpourri: Packaging Design 


More and more paper companies are 
giving attention to the design of their 


wrappings on skids of papers. Crown 


Zellerbach is one of these: they recently 


came out with a wrap for their new 























Level/Smooth coated book papers. The 
rolls and skids have a bleached white 
kraft wrap; cartons are white corru- 
gated. Allthenew wrappings are marked 


with their trademark “stacked” in a 


two-color design. 


Print Potpourri: Packaging Design 


To establish a dominant brand identity 
is the prime motive of DuPont's recent 
redesign program of its No. 7 line of 
automotive specialities. Anew product, 
“Shield,” is the first product to be mar- 
keted with the new design. Extensive 
research played a large role in the design 
of this and other automotive pac kages, 
This was thought to be particularly im- 
portant, as the package is no longer just 
a protective device; itis a product sales- 
man. (There are over 44 products in the 


“Shicld”fline and a’ number” of other 


brandscompeting for consumer loyalty.) 





The principal identifying element in the 
new design is the red and white oval 
brandmark. Mel Richman, Inc. created 


the design. 
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EDITORIAL 


Buying “non” brand names 


is doubly dangerous 


Advocates of brand name buying generally stress the positive results of 


buying brand name merchandise: assurance, stability, quality control, 
sufficient inventory, performance guarantee, ease of buying, etc. 
But there is another, more compelling reason why we would urge PRINT 


readers to buy and specify brand name merchandise: 


“Brand Name Companies keep the graphic design and 


advertising world going. 


Without these companics competitively striving to build a brand name, 
there would be few circulars, brochures, space advertisements, annual 
reports, corporate design programs to create. There would be little need 
for graphic designers, art directors, advertising production people, print- 
ers, etc. The non-brand name company generally works on a salesman- 
to-buyer basis... verbally using a cut price as the appeal. Here the 
manufacturer has no thinking, no need to build a “corporate image,” 
no need for continuous quality, and no need for printed matter. 

Think about this the next time a salesman or printer “has a good price” 
on non-branded paper, art supply, machine, or what-have-you. You 
may save a few cents immediately . . . but you'll be losing a lot of job 


security long-range. 








“Buy Brand Name Paper.” 


In order to help readers easily find the Paper Brand Names in 
the fine printing field, print has published a handy Directory of 


Paper Brand Names in this issue, starting on page $7. 
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Atlantic Pastel Offset — 
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stock. Dynamic printing 
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This is EASTERN’s Atlantic Pastel Offset, 
Mistie Blue, Basis 70, Suede Finish. 

For extra copies write to Eastern Fine Paper 
and Pulp Division, Standard Packaging 


Corporation, Bangor, Maine. Other colors: 


French Cream, Ocean Green, Dustie Pink, 
Smokie Gray, Daffodil Yellow. 
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“The package”— A critical review 


Package Designers Council 


Product images through packaging 


New packaging concept opens gift market 


More and more, the graphics in packaging - or the total 
package itself - is becoming one of the designer’s major 
fields of work. This is occurring for two main reas¢ ns: (1) 
the packaging field is increasing swiftly in size, vitality and 
importance; (2) the designer's natural bent to perform all 


manner of graphics takes him casily into this field. 


Four packaging subjects are presented in the “packaging 


section”’ that follows: 


1. “The Package’’— the first international packaging exhibit 
to be sponsored by the Muscum of Modern Art. 





2. Package Designers Council (ppc) - the pioneer associa- 
tion for package designers, which is helping to stimulate 
better packaging design. 

3. The package designs of several ppc members which 


illustrate various design problems and approaches. 


4. A “packaging” case history: - How Bob Jones, RCA 
Victor’s art director, approached a packaging problem for 


a new line of deluxe record albums. 











“The package” 


2 si 
By Karl Fink, President, Package Designers Council 


A critical review The Museum of Modern Art has recently taken another step 
forward in uncovering and pointing up some of our more 
worthwhile artifacts. Many of the items in the current (Sep- 
tember 10-November 8), handsomely mounted Museum of 
Modern Art exhibition called “The Package” are pulled right 
out of the unfinished manufacturing and marketing process. 
Others are complete and familiar but in a most effective new 


context. 


continued 


*Karl Fink, president of the Package Designers Council, was previously 
secretary-vice president of the PDC and one of its founders. He has been on 


many juries, including the recent AIGA Graphics in Packaging show. 
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top right: 

Place ribbon into earth, moisture will dis- 
solve the water-soluble methylcellulose 
film, seeds will sprout, accurately spaced, at 
proper tite rvals. Minnesota Mining and 


Manufacturing Company have all but 





eliminated the ereen thumb and rendered 


Millet’s painting obsolete. 








above: 


This compact shoe polishing kit by Mark- 
Cross is certainly right in most ways. After 
several shoe shine sessions I might wish the 
container were made of easy to clean poly- 
ethylene rather than fine saddle leather .. . 
or would black leather be the answer for us 


fussy ones? 


bottom right: 

Plastic pillows for various single doses or 
applications of liquid. The fascination of the 
production line has kept these uncut. . . the 
intricate separations on all but the fifth, 
ifford excellent, almost bottle-like single 
containers, made by Nelipak, of Amsterdam, 
Holland. The more conventional fifth one is 


a furniture wax skin pack from France. 

















at right 


Poly-ply Carboy by the Seymour & Pe kC 
Division of the Gre if Bros. Cooperage Cory 
Approximately three feet high, it is a good examp 
of effective combination of the plastic Carboy with 
its well engineered natural plywood carries 
protector. This might well have been the inspira- 


tion for cubitainers. 


Some weeks ago, Mildred Constantine, co-director of the 
exhibit, Iet me have a quick preview of the items to be in- 
cluded. Soon thereafter I went to my bookshelf and was 
reassured because Connie's packaging exhibit is quite ac- 
cording to the dictionary definition. I also looked again at 
the catalog of the MoMA Machine Art Exhibit of 1934. 
Machine Art was a major splash of a show. “The Package” 
is more modest but important nevertheless. Philip Johnson’s 
Machine Art exhibit had a profound influence on many of 
us design students in °34. It is good that traffic is heavy at 


the museum nowadays. 
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lective dnd wlteriatt 


The show ypically MOMA in that it is selective and 


international. It is not comprehensive and does not go out 


. , ' 
of its wavy to satisfy our American, or at least the professional 


vackage desi 
} g 


ONCT S$, definition of a pac k ive, The museum 


seems NOt TOO COl 


cerned with communication, with Mar- 


eting, with visual public relations, with corporate identity. 


a 


In many cases the museum has seen fit to show only the 
form and spray away ot wash off the graphic s. While this 
will raise some designers’ evebrows, it must be conceded 


that we thereby pay greater attention to the attributes that 


remain. | cannot help but feel, however, that there is too 








much editing, if not actual redesigning by omission. Thank 


God the job was in good hands. 


As in 1934, this show points up the fact that many of the 


items that are exciting were produced without benefit of 


5 the artist-designer. Beauty is often a by-product of sound 
| enginecring — of good technological function. Sometimes 
t beauty and true creativity result from a marketing or dis- 


tribution need that is well satisfied in the package design. 








1 source of tisptration 

The show is heavy-industrial, mixed with cosmetics, in- 
struments, houschold goods and what-have-you. The viewer 
will find that his imagination is sparked by this opportunity 
to see it all together — the carboy, the cubitainer, the open 
mesh onion bag, the seed ribbon. Each of these and others 
have still other applications. What is more, pointing up 
these solutions can help us to look for still newer and better 
forms from the wonderful materials this day affords. 
While the show is strong in plastics, there is, for instance, 
the wonderfully compact Mark Cross kiw1 shoe polishing 


t that might just as well house a 135mm. lens or a 1910 


K 
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high starched collar (well, almost). There is the Finnish gift 


box with a “French purse” closure. There is the Braun 
Combi electric shaver box that docs communicate its com- 
bination cutting system by skillful graphicsand photography ; 
but then this same shaver spends its life in a plastic carrying 
case that is dull, dated and uninspired. There is, of course, 


again our old friend the Dutch cheese plastic skin by Jaap 


Penraat. 


The Schenlabs plastic pill dispenser (also for transit tokens?) 


and the various plastic pillows of furniture wax, oil and 
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comb! 
/ 
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other liquids certainly wake one up to many new forms 


and adaptations. 


It’s a fine show! arGa has given us a high level show of 
graphics in packaging — now we have a good one strong in 
technology, it would seem. When will we put them both 


together with all that 1s packaging? 


Photographs by G. Barrows 
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at right: 


This is a large, perhaps 2'2-foot 
dropping container. It was designed by 
B. C. van Schaik for Vaessen- 
Schoemaker Holding N. V. of 
Deventer, Holland. It is of soft plastic, 
most beautifully formed, probably to 
drop provisions or liquids from the air. 
Not much information is available, 


but we all seem to love its shape. 


left page, no. 1: 

Packing for a Max Braun Electronic Flash 
unit displays an excellent use of new material 
in a completely utilitarian and interesting 
way. For traveling, I would guess that many 
photographers would seriously consider its 


re-use many times, 


left page, nos. 2 and 3: 


Carton and plastic case for the Braun Combi 
shaver. The carton is graphically interesting 
in its effective communication of all that one 
should know about the product . . . well 
ordered, uncluttered. The plastic case is a 
let-down, I think, especially to Americans 
... sterile simplicity, dated orbital form. 
Manufacturer: Max Braun of Frankfort- 
am-Main, Germany. 


Purpose of the exhibition 


More than 300 well designed packages which protect and preserve 
objects ranging from tiny seeds to many tons of milk have been 
selected for the show from about a dozen countries. The purpose 
of the exhibition, as set forth by the exhibition directors, is to ap- 
praise packages of all sorts for their design qualities and in so doing 
to re-examine and perhaps broaden our ideas of what actually does 
constitute a package. The packages on view were selected for excel- 
lence of structure and shape, color, texture, proportion and the 


suitability of these qualities to functional performance. Printed 





words and images were included only when they make an impor- 
tant contribution to a total design. 

Directors of exhibition are Arthur Drexler, Director, and Mildred 
Constantine, Associate Curator, of the Museum's Department of 
Architecture and Design. Co-sponsors of the exhibition are Con- 
tainer Corporation of America, Reynolds Metals Company and 


the National Distiller and Chemical Corporation of America. 











Package Designers 


A stimulus to creating top package designs and top package 
designers. 


By Eleanor Landy, Executive Secretary, ppc™ 


The professional package designer possesses a unique combination 
of talents: knowledge of trends in merchandising . . . familiarity 
with consumer buying patterns . . . understanding of research and 
testing methods and ability to apply the results of research to 
design . . . technical information on all packaging materials and 
processes and their costs . . . professional training in the funda- 
mentals of effective packaging as applied to every type of product 
. . . creative ability which enables him to convey his client's mes- 


sage to the consumer through the medium of his design. 


_The Package Designers Council is an association represent- 
ing the package design profession. The PDC is made up of 
over 70 of the most active designers in the field. 

The Council was incorporated in New York in October, 
192. Its activities since that time have been directed toward 


three specific goals: 


1. To establish and maintain the highest standards of pro- 


fessional practice. 


To this end, membership meetings have been devoted to 
discussions of the technical aspects of packaging, to market- 
ing and markct research, to standards of professional per- 
formance. The annual Design Symposium provides an op- 
portunity to exchange ideas on the creative part of a package 
designer’s work. The Council has sponsored several compe- 
titions to acknowledge and encourage good package design. 


A Code of Ethics for the profession was adopted several 


* Eleanor Landy has been executive secretary of the PDC for two years. 
Her background is that of social psychology, which has taken her to jobs 


in social welfare, market research and printing work. 
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Council 


years ago and is now being revised to mect the changing 


needs of a growing profession. 


2. To promote good working relationships between the 


designer and the industries which employ his talents. 


For example, the ppc has co-sponsored with the New York 
University Graduate School of Business Administration a 
conference on “The Role of Packaging in Integrated Mar- 
keting’; it held a meeting on'the theme “The Client Looks 
at the Package Designer.”” Very recently the ppc conducted 
a “Variety Store On-Location Workshop.” Manufacturers, 
retailers and designers met at that all-important point of 
sale, the varicty store itself (a Kress store in New York City) 
to discuss the packaging of products for these stores. In 1958 
PDC inaugurated its Industry Award to be presented to a 
company which has made an “‘outstanding contribution to 
the use of creative packaging in marketing.” The first of 


these awards was given to the National Biscuit Company. 


3. To attract the finest creative talent to the field of package 


design and to encourage the development of that talent. 


In past years fellowships have been offered to outstanding de- 
sign students. A two-day conference early this year brought 
together leading design educators and professional designers 
to discuss important aspects of the education of package de- 
signers. 

There are no sacred precedents in PDC, no traditions which 
must be followed at all costs. New ideas are welcomed and 


new projects are considered. 


The pvc is located at 331 Madison Avenue, New York. Present 
officers are Karl Fink, president; George Reiner, executive vice 
president; Margery Markley, secretary; and Harry S. Lapow, 


treasurer. 











Product images 


Build a product image, 
sell the product, 


invite the consumer back - 


These are the challenges for today’s 
package designers 


through packaging 


A major challenge *o today’s package designer is to make 
each package as dynamic a visual force as possible: that is, 
to design a package which not only houses a product, but 
one which attracts attention, sells the product and, if pos- 


sible, has memory recall value. 


To do this job requires an understanding of both the mer- 
chandising and client’s problems. The designer may be faced 
with the task of packaging a new product, of redesigning a 
single package or a complete line of products. He may begin 
with a logo redesign or he may have to incorporate an old, 
familiar logo into a new setting. More, he may be called on 
to establish or contribute greatly to a company’s corporate 


image through his design. 


Presented on the following three pages are package designs 
by some members of the Package Designers Council. They 
represent some of the challenges and some of the approaches 


which are being taken. 
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top: Lippincott € Mareulies 


Phe new Riviera pac kage isintended to reflect the dignity 
and stability of the American Tobacco Company image. 
At the same time, design elements — blue and white 
stripes with touches of a red and gold heraldic motif 
were chosen to give the package a feeling of pleasure 
and benefits a mentholated cigarette can give. Other 
than the logo, the type is subdued. On the carton, 
however, where shelf impression 1s important, the 


lettering has been made more prominent. 








Pe 
= 
# 
¢ 
2 
~ 
¥ 


, BUREAU COOPE! 
N. INC..COLUMBUS. OH 


left page, bottom: = Dave Chapman, Inc. 


Montgomery Ward found that it’s possible to have 

too much family unity in their package designs. Until 
their paint and paint supplies lines were redesigned by 
Dave Chapman, every package for every product was 
exactly alike in design and color. Customers could 

not distinguish one item from another without reading 
the copy on the package. Thus Chapman had to come 
up with a unifying theme which could at the same 
time distinguish one product from another. In the case 
of paints, the design had to allow a color of the paint 
to show. The basic design also had to offer visual 
elements that could be effectively adapted to other sales 
and merchandising aids. To date the master design 

plan has been interpreted for a range of over 600 
different sizes, shapes and colors. There is no estimate 
on the number of items in the paint line that will 


eventually carry the “family line” identification. 


nM BUREAY 
> N. IN . co 





COOPERAT No =AU 
LUMBUSs. OH! 


COOPERATIVE 
OLUMBuUs. OHIO 





above: Raymond Loewy Assoctates 


An important segment of a new, total corporate personality 
are these seed bags created by Raymond Loewy for the 
Farm Bureau Cooperative Association in Ohio. Even 

the name was changed. The bags are cotton, printed in 


two colors. 
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Product images through packaging —(continued) 


top: Frank Gianninoto & Associate 


Pond’s beauty products are getting a totally new look, 
from the top down. Gianninoto & Associates r dc signed 
label 1 for four tvq ‘am w bottle 
abels and caps for four types of creams, new bottles, 
labels and closures for lotions and owing creams 

The label which Pond’s calls the “mannequin” shapx 

is being used to coordinate the entire line of Pond’s 
beauty preparations. Another new feature is the crown 


design above the word Pond’s and on the jar covers. 


] 
Intention of the redesign program 1s to provide a 
strong and memorable identification for the growing 


family of Pond’s products. 


bottom: Ernst Ehrman 


Packaging a product for institutional use requires the same 
thought and care as that for a consumer product. Ernst 
Ehrman took Merck’s mono-sodium glutamate (MSG) 

out of the realm of mundane, cluttered design to a 
colorful, modern, casily identifiable package. The design 
symbol, the pot, was chosen because it best signifies the 
end use of MsG. The design is also casily adaptable to 

all sizes and forms of advertising. The colors, orange, 
brown and white, are identified with food. Ehrman notes 
that one problem was the 1oo-lb. drum. “To puta large 
label around a can you almost had to be a paperhanger. 

A small label would not give the necessary impact,” he 
explained. The can, thus, was sprayed orange and screened 


in brown and white. 

















gift market 





F | heehee 
RCA Victor creates 12 deluxe packages 


to enhance record's value as a gift 


New packaging concepts open 


By Robert Jones, Art Director, RCA Victor” 
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This July rca Victor released a new line of 12 deluxe pack- 
ages which is, we feel, a bold and exciting new concept of 


| 1) : : 
packaging in the record field. This has given the al 


| 


combination of uniqueness, functionality and beauty. 


The line was developed, basically, to give a “plus” to record 
! 1? 1 ’ 

buyers and to enhance the record’s value as a vit package. 

The design problem was to give record housing a new and 


deluxe treatinent. 


In the past the package problem has been explored by all 
the record companies to a great extent. Actually the only 
difference In the approach at RCA Was that Inanagement 
elected to spend more money on the physical construction 
of these new packages. The conventional package 1s pretty 
much to the record industry what the wheel was to man- 
kind. The only thing that has been done to the wheel has 
been superficial refinements. The old package 1s stull, trom 


a warchousing, inventorving, shipping and home use point 


of view, a most satisfactory device. 


We virtually solved the problem by process of elimination 
of materials that could house records without damage of 
any kind to the record and sull fall within the budget figures, 
As has been the case since | have been involved in the busi- 
ness, we ended up with paper, although we explored the 


possibilities of plastic, wood, metals, etc. 


*P yt ' ’ / 
Robert Jones, art director for RCA Victor Records for ’ year 
ad wide range of exnperrernce f record fleia, u j ( ) R ’ 
s art director and for De ltantede eru eu tree er 
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“Bor The Very First Time” 














BRIE “ole 


] ] . ® ‘ . a . an orchestra 
Basically what we have done with the dve cutting tricks, Solti |e 





ing of some albums such as the opera packages, is 
really just constructing a vehicle to carry booklets and li- 


brettos to accompany the record 


The problem was solved by teamwork. Everyone worked 
on it from George Marck, our vice president and general 
manager, whose idea it was, through our purchasing de- 


] 
partment, outside vendors, and the art department. 


— 


e are ¢Cs¢ ntially five variations on the pac Kaging theme 


; = , 29 
We Gave the albums. Onc CONC ept is an Ope ra DOX struc- SA TRAVIATA: mreteden te aote | ond {11 SEMIRAMIDE, ererture THE TALES OF HOFFMANN: tersereds 
UTTAUANA IN ALGER sommes 


ture for three operas. Each box has a lock on the cover and 
contains a libretto. Another album, Venice, has what we call 
a “peek-a-boo” cover: it is die cut so that the viewer can 
get a view of Venice's Grand Canal. The album also has a “Venice”: diemcut cover 

booklet, in this case bound in rather than a pull-out. Another allowing a view of Venice's Grand Canal 
kage, a collection of aiaies Glenn Miller record- 

ings, is packaged in a linen cover, padded and tufted and 

has rounded corners. The contents inside contain four-color 

process illustrations with text and are held in place with a 
metal spiral. There are also some semi-conventional pac k- 


ages in terms of the physic al shape but they do have full 


front and back cover illustrations and include various types 


of booklets and “sing along’”’ packages. 





All in all these total a new concept in packaging. There are 
] } j ] - 1 

plans for further development of the current packages, and 
vork is being done now on different concepts to vary the 


physical aspect of the container. 
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Distinguished backgrounds... 


MOHAWK SUPERFINE 
POSEIDON OPAQUE 
HALFMOON VELLUM 
ARTEMIS 

CORTLEA 

DIANA 

NAVAJO 

MOHAWK VELLUM 
MOHAWK OPAQUE 


MOHAWK OFFSET 


Text, Cover and Bristol 
Text, Cover and Bristol 
Vellum and Cover 

Text and Cover 

Text and Cover 

Text and Cover 

Cover and Text 

Vellum, Cover and Bristol 


Vellum and Smooth 


... for the finest printing 
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The generalist and the specialist 


Designers Morton Goldsholl and his wife, Millie, appraise the advantages for 
the designer who actively participates in all forms of visual communication, 


enriching not only himself but bettering his client’s total design program as well. 


To what extent should research 
guide the designer? 


Aspen Conference participants engage in a hearty discussion on the provocative subject: 


research or a designer's intuition. 


New life for old objects 


The “type collages” of Ivan Chermayeft provide not only aesthetic appeal and 


satisfaction but can have an exciting commercial application. 


Paper brand name directory 


A complete listing of the brand names of the fine printing papers manufactured 


by the major paper companies. 
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The specialist and the generalist 


by Millie and Morton Goldsholl* 


Morton Goldsholl/ Design Associates 


In recent times, there has been much talk of the effects of 


specialization on the individual and ultimately on society. 


If we were all born Leonardo Da Vincis this would be no 
concern. We could operate as gencralists and specialists both. 
(There undoubtedly would be other conflicts.) 

This not being the case, we are confronted with the spectre 
of the specialist: the person who works in restricted channels 
of activity within a given field; and the generalist, concerned 
with all areas of human occupation and thought —and work- 


ing across the field. 


At the outset, Iet us understand that to some extent this 
kind of categorization is arbitrary . . . that often there is only 
a quantitative distinction between the not so specialized 
specialist and the not so general generalist. Oddly enough, 
carried to ridiculous lengths, both specialization and general- 


ization can dissolve into formlessness. 


voluttomary 


conditioner 


ADDITIVE-A 


PRINT 


We are not all Leonardo Da Vincis — 


thus we are faced 


with the spectre of the specialist . . . 


Critics of specialization neglect to evaluate the contributions 
of the specialized professions, particularly in the sciences. It 
is no secret that the generalist is greatly informed and even 
inspired by performances in specialized areas. And the 
enormous and complex productivity which makes possible 
the vast advantages of modern industrial society could never 
have happened without the practice of specialization. This 
holds from the mass-produced automobile to the Salk 


vaccine. 


The area of the problem 


But many good things, at some point, are transformed into 
their opposite... they become destructive of good. It is 
not in the concept of the generalist vs. the specialist per se 
that the problem resides... but in the dialectic process 


operative in different areas of human activity. 


A specialist is more suited to the demands of craftsmanship than to 
the demands of original thinking and creative thrust, says Goldsholl. 
The generalist, by working in all facets of design, is more apt to 
enrich not only himself but he can provide the client with a more 
meaningful integration of the total design program. Goldsholl 
himself has engaged in all of the design fields. A number of these 


aspects —designed by Goldsholl —are presented on these four pages. 


* Morton Goldsholl studied and worked in Chicago, returning to school 
in 1939 to study with Moholy Nagy and George Kepes. He opened his 
own office in 1941 and formed Goldsholl Design Associates four years 
ago. His wife, Millie, works with him on a great many of his design 


projects. 
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Portable display 


Experimental photography 








Trademark for a Kimberly-Clark product 


Specialization is more suited to the demands of craftsman- 
ship than to the demands of original thinking and creative 
thrust. Just as there are the parts, there is the whole. Our 
over-indulgence in specialization has befogged the bigger 
story of human existence. We live in many rooms —without 


architecture. 


The generalist is a planner... a synthesizer of divergent 


ideas ...a visionary. He crosses professional boundaries, 
let alone inter-professional boundaries, creating new per- 


spectives. 


No man can do all things well. No man lives enough years 
to even try. Selectivity in a sense is forced upon us by the 
degree of our inherent energies and life span. It becomes a 


matter of how much and how soon. 


The fashion of specialization has reached into educational 
practice and many youngsters are harnessed into blinders 
before they’ve tapped life’s resources. Consequently they 
become incapable of evaluating experiences, or functioning 
except through dulled sensibilities. The tragedy lies less in 
working as a specialist than thinking as a specialist. For the 
student educated for specialization in the formative years, 


there remains little choice. 


Designers, designers, designers 


The field of design is fractionized into special specialized 
specialists. We find among them package designers, fabric 
designers, advertising designers, showroom designers, bot- 
tle designers, color designers, exhibition designers, landscape 
designers, photographic designers, direct-mail designers, 
machine designers, texture designers, identification design- 


ers, structural designers, interior designers, typographic de- 


(continued) 


signers, film designers, book designers. 
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Book design 


A relatively small proportion of designers are generalists, 





mainly because the large mass production studio operating 
on the assembly line principle demands and rewards this 


kind of fragmentation. 

















But for those designers who can resist prevalent standards 
and wage scales there is an enormous gratification in work- 
ing as a generalist . . . and there is an opportunity to make 
the kind of significant work statements that can only be 


made as a ““whole”’ thinking and performing person can do. 





For the designer, working in all facets of design activity 
from the printed sheet to furniture to films to architecture, 
the paths he makes grow broader and richer as he works. 
For the specialist the tendency is toward minuscularity, as 


studio production techniques become more “refined.” 


The value of an encompassing design approach is significant 


for the client. Through the generalist designer he can realize 







-aningful integrati his package, product, cat: are , : pe 
a meaningful integration of his package, product, catalog, Motion picture film for Kimberly-Clark“ Texoprint™ paper 


plant, film, identification plan. An organizational principle 


yrojected through a designer of such range of insight can Interior design for Motorola 
L § § £ ign 














bring not only greater order but also more creative and 
varied solutions to each problem, judging, weighing, test- 
ing, manipulating visual and structural elements, making 


an organization of the many parts. 


The good of a singular concept 





Too many examples exist where separate concepts, created 
by eager specialists, express their own limitations and rarely 
mesh when brought together. This includes, as an example, 
the package built on independent research by motivation 


experts, with a trademark designed by a trademark designer, 


NU-HUE COLOR COORDINATOR CHARTS 





Catalog design for Martin Senour paints 




















Packaging for Stop and Shop 


Furniture design 





structure furnished by a supplier, color by a color expert, 
typography by a typographic designer, lettering by a let- 
tering artist based on copy furnished by an advertising 
agency. The result has hardly a chance to reach the full vigor 


of organized unity which a singular concept can bring. 


We have only to look at the work of a Moholy Nagy, 
Herbert Bayer, Will Burtin, Charles Eames, Alvin Lustig, 


to realize the fruitfulness of the expansive designer. 


These men have worked in graphics, display, film, architec- 
ture, education, industrial design. And they are, by no co- 
incidence, the outstanding names in design today. They 
have stature because they have breadth. They have breadth 


because they are generalists. 














New life for old objects 


The collage opens wider, 
original fields of expression 


for the designer 


A collage is the result of bringing together diverse visual 
elements into a unified image. The materials can be as varied 
as the ideas of the creator himself, encompassing an entire 


world of elements in both two and three dimensions. 


Being able to bring old and used objects into a new visual 
format gives them a new life. The surface qualities, for ex- 
ample, of torn paper, old rusty iron, and used rags can never 
be duplicated. To retain the qualities that these and count- 
less other materials may have can be directly taken into a 


collage and directly expressed. 


In the collages presented here an attempt has been made to 
separate typography from any of its usual uses. By so doing 
I am presenting each word, letter or group of letters simply 
as visual elements. In this way one begins to see new forms 
— forms disassociated from actual words that begin to have 
a meaning of their own. Because there is not a defined 
message, the relationship of letters to other letters or letters 
to numbers becomes important for its own self. The asso- 


ciated connection is still there, but it is often only suggestive. 


*Ivan Chermayeff, a partner in his design group for three years, 
studied at both the Institute of Design in Chicago and at Yale. He has 
received numerous awards in the last three years from AIGA, 


New York’s Type Directors Club and Art Directors Club. 
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Type Collages by Ivan Chermayeff, 


Partner, Brownjohn, Chermayeff & Geismar’ 


Type is the important element in any piece of graphic com- 
munication. In a poster, in a book jacket, in anything that 
is read, type conveys the main information. Drawing, pho- 
tography, design and other visual elements may be used to 
help express the idea. In some cases they illustrate ideas di- 
rectly. But in most instances type is the main factor of com- 
munication. In these collages the combination of letter form, 


color, texture, etc., are handled not as type alone but very 


much as one would handle a painting: with a freedom of 


choice and arrangement that would not be possible with 


brush or pen. 


Type collage 
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Overcome old prejudices 


These collages utilize old type and posters, labels and odd 
printed pieces that one finds in the street and that have 


acquired a patina from time and weather. 


The collage forces one to overcome visual prejudices and 
see things in a new light, on their own merits. A collection 
of such material, no matter how seemingly incongruous it 
may be, forms new images and new relationships, thus 
opening wider and more original fields of expression for 


the designer. 


In many instances the material alone is not interesting. Old 
posters, parking lot stubs, bus tickets, bits of incongruous 
paper discarded in the street gain a new meaning when 
gathered together in a collage. Merely by being old and 
used, these elements can become more interesting to the 
visually discerning. Their original colors may become faded, 
water may streak them and add something that could never 


be arrived at intentionally. 


In a painting one creates the elements; in a collage one 
selects and arranges them. In this way — using elements that 
already exist — one is able to discover new things about the 
elements themselves. Thus the collage becomes a series of 
discoveries, often arrived at by trial and error, limited only 


by the selection of the material itself. 


Collage is not a field or commercial endeavor. It is simply 
a graphic means of obtaining a visual quality. The possibility 
of using collages in commercial applications is by its nature 
less broad than photography, drawing or painting. How- 


ever, it can lend excitement to certain visual problems. 


/ 175 Varick St., New York 14, N.Y. 


Colorcraft Lithographers Inc 








PMAMEER ORCHESTRAS OF 14 STRINGS AND WINDS / JOSEPH ERER, CAREC TOR AND FRENCH MORN SOLOIST / WALTER TRAMPLER VIOLA AND VIOLA 0 AMRORE 


above Two-color mailer for Concert Associates 


below Mutlti-color label for Colorcraft Lithographers 


PRINT 45 








DESIGNERS 3 ADVERTISING ART AND DESIGN 115 WEST 45 STREET, NEW YORK 36 JU 2-5083 











WE 
TAME 
CAGEY 
PROB 
LEMS 

BAR 
NONE 


ANIMALS BY STEIFF 








46 PRINT 








niente 








To what extent should research 
guide the designer? 


Participants at Aspen Conference 


explore the value of research as a guide to design solutions 


The designer's arrogance 


“| think it is arrogant for a designer to believe that it is his 
function not only to produce the design itself but to inter- 
pret in advance what the meaning is that should be buiit 
into this particular design. He is not capable of doing this 
in most instances. Basically, design is the job of a translator 


[researcher] and communicator [designer]. 


“The designer's job is to learn to understand, not just to sense, but 
to understand how visual symbols and objects communicate, and 
to do this he has to understand people. The designer isolates him- 


self from the people, the school isolates him and the life he chooses 
to live isolates him. His function is to deal with and understand 
people, and I do not mean people in the abstract level of the image 
of man but people in the everyday level. He not only has to under- 
stand tools and sciences, he must also understand sociology and 
economics and human behavior. People do not, in general, inter- 


pret design, they respond to it... . 


“The ability of design is the ability to convey a particular set of 
ideas to many people. It is possible to determine if your design 
does this. A designer has tools to work with and for the most part 
he has feelings to use. It is possible to determine in advance the 
kind of criteria which a design must meet. It is not a complicated 


problem, but it is a problem that can be done scientifically.” 


William Capitman 


The controversy 


William Capitman, president of the Center for Research 
in Marketing, made the remarks (left) in his speech at this 
year’s Aspen Conference. Understandably they stirred con- 
siderable discussion among the audience. Other speakers hit 
on the subject, adding to the stimulated feelings and reaction. 
The subject as a whole — research vs. a designer’s intuition — 
is not only controversial, it is important and exciting. The 
speakers and members of the audience carried the subject 
from the conference tent to private groups, back to their 


offices. 


Presented here are both some of the comments from Con- 
ference participants and some of their second thoughts they 
had after the Conference ended. Included are, in addition 
to Capitman: designers Abram Games (from England), Jim 
Real and Saul Bass, and Blair Gettig, advertising program 


supervisor for Alcoa. 


(continued on next page) 
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Biographical information on the contributors to this article on pages §2, $3. 


“Dangers for the designer 
Abram Games 


Market research has influenced the methods of addressing 
and selling to [the younger generation] and now “motiva- 
tion research” is digging down into its sub-conscious. There 
are dangers here for the designer. There will be a tendency 
for him to be directed in the character of his approach by 


the theories of motivation research. 


There might be an inclination to gratify the instincts of this 
generation still further by providing it with thinly disguised 
symbols which would accomplish that end and attract in- 
terest in products by means which may sell but are not 
wholesome. I don’t suggest that the M.R. people are un- 
scrupulous — they are not. But they have a great responsi- 
bility. If they succeed in attaching the designer to themselves 
as a willing tool subservient to their theories, then it will 
be the designer’s duty to take his stand on that score and 
actively resist being used in this way. The day may yet 
come when he accepts his creative theme from the motiva- 
tion research people, albeit by courtesy of a “conference,” 
and merely become a convenient means of giving it graphic 
expression. The day the designer loses his initiative, power 
to originate his thoughts and express his personal convic- 
tions, will see the end of truly creative design and its calcu- 
lated good. He will in fact have become the peddler in 


commodities. 


‘é . . ; 99 
An objective: a predictable consumer 

Jim Real 

The industrial revolution has preoccupied itself with the 

perfection of the production end of the system. Only in 

the last few years has there been a thoughtful attempt to 


remove some of the elements of chance from the gamble 


involved in getting rid of the stuff being pounded out on 
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the wonderful automatic production lines. Now, a rather 
uneasy alliance of economics, simple arithmetic and psy- 
chology has become the infant science of market research, 
which purports to shed light on the desires and needs of 
the obstinate consumer. But the techniques employed by 
the people responsible for industrial predictions have at 
times been spectacularly unsuccessful, even though some 
of them have been remarkably exotic. Every now and again 
the ornery American tells us one thing and proceeds to do 
another. When this happens, the veracity of the marketing 
oracle comes into question and his theories grate on the 


ears of the chairman of the board. .. . 


. Ina truly desperate economic war, the production sys- 
tem cannot continue to depend, as it has in the past, on the 
frivolity of the consumer, his unpredictable consumption 
lock-outs and his stampedes of fashion. Therefore, American 
business must deliver a more predictable consumer, and the 
creation of this dependable consumption unit will be one 
of the objectives of the social sciences over the next 10 


years... 


What this inquiry into the inner workings of the human 
subsystem will be is a progressively more orderly investi- 
gation by competent members of the medical, psychological 
and political science professional communities. The investi- 
gations, at least those that are not classified, will become 
part of the psychological and medical literature and thus 
contribute to the state of the art of human manipulation 
and find their commercial applications in just about the 
same way that pure psychical scientific research ultimately 
finds its way into commerce and becomes nylon stockings, 


phenolic mouse traps and intercontinental missiles... . 


Because the designer is an important and highly visible 
component face of the economic system as it 1s and will be, 
he shares moral responsibility for its composition and its 
maintenance. He must be aware not only of the techniques 
of persuasion (of which he is one) but of the ends to which 


the new methodologies are directed. 
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Ajter the Conference Ended Came . . . Second thoughts . . . 


ont the extent to which research should guide designing 


“New Insights for the designer” 


William Capitman 


Aspen has left me with the firm conviction that research 
and design can and should get together, that there is much 
that the sensitive researcher can bring to the design to en- 
rich his own understanding of the world we live in and the 
people for whom he designs. The discussion at Aspen and 
the many wonderful people I got to know have made me 
more sure than ever that designers are people who have a 
desire to do socially useful, creative work. I believe it is 
only the poor research they have sometimes encountered 
in the past that has made the design world so apprehensive 


about the ability of research to help them in this goal. 


It is my feeling that research can bring to designers new in- 
sights into what people want and need in both aesthetic and 
material content. I think that many who were at Aspen, 
and many designers who were not, have profound interest 
in the ability of research to do this and I wish that there 
had been more time to get into techniques and rationale of 


the newer ways for getting such information. 


But it is also true that there are designers who firmly reject 
the idea that research, or for that matter, any tool that gives 
them real contact with the outside world can be of any sig- 
nificant assistance to them. They tend to feel that a designer 
isa world unto himself, that his creative genius should not 
be distorted for commercial ends. They feel somehow that 
the function of research is to rob them of their creative 


prerogatives. 


To these designers I can only say that whether they reject 
it or accept it, their clients and the necessity for commercial 
application of their work will demand increasingly that re- 
search be used. It is best, therefore, that they learn to use it 
properly, to make a distinction between good and incom- 


petent research, and to cease denying its existence. 


“Facts must be questioned” 


Abram Games 





After listening to the discussions at Aspen, I am forced to 
the conclusion that there is a place for the intelligent and 
controlled use of research in advertising, provided too much 
importance is not attached to it. If the designer is given the 
facts and relevant material for his assignment and if he is 
normally capable, he should be able to produce a solution 
which will do the job. Clever research will not help a poor 
designer but poor research can be over-ridden by a good 


designer and the right solution found despite it. 


What are presented as facts to the designer must be ques- 
tioned in the light of his experience and judgment. The 
background story is always worth hearing, as are past his- 
tories and experiences; even these do not prove beyond 


doubt that they cannot be changed rapidly by able designers. 


“It is futile 
to protest the act of measurement” 


Jim Real 


If we look at the technical state of American business and 
industry in 1959, we will see increasing mechanical order 
and certainty at the production end of the system, and ca- 
price, intuition and chance as major features of the disposal 
end. To those responsible for the total system, these terms 
and conditions are incompatible. The obvious point of 
attack is the most unreliable part of the system and the 
most rational method to use is bureaucratization — to widen 
participation and diffuse responsibility; thereby narrowing 


the range of possible erratic individual behavior. 


Since the production end of the system is subject to and 
dependent on the most sophisticated measurements, the 
drive for uniformity throughout the system calls for de- 


pendable measurements of the other parts. The people who 
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seemed to be most qualified to attempt this kind of measure- 
ment were some of the social and behavioral scientists — so 


they got the job. 


Thus was created the quasi-science of market research, which 
is primarily hired to measure, but which is prone to forget 
it and lapse into the heresy of intuitive directing - the very 


thing it is charged to prevent. 


Because his methods of measurement are primitive and in- 
sensitive to any but the most gross conditions and actions, 
the market researcher quickly got into the “minimax” busi- 
ness — the quest for maximum results for minimum input. 
He is in professional pursuit of the average — the Big Middle. 
It is here that the collision of methods occurs. The very 
words which describe the qualities for which the good de- 
signer strives — unique, unusual, novel, distinguished — are 
anathemas to the goal of the widest scining of the average. 
It is futile to protest the act of measurement. The designer 
should get about understanding it and being concerned with 
its quality, precision and validity. The parasol of “art” is 
too fragile a cover under which to hide and still remain an 


integral force in the technological society. 


“Creative research is useful” 
Saul Bass 


I think research suffers from the same problems as design, 
namely, a lack of enough creative people doing it. Creative 
research, I believe, is useful to the designer (the designer 
should participate in designing the objectives.) I think one 
must remember that the designation of objectives and in- 
terpretation of results by the researcher are highly creative 
procedures and often as intuitive as the design process. We 
most often get into trouble when the researcher sees his role 
as outside of the area of imagination and intuition (or does 


not have the capacity to perform in this area) and plays IBM. 


“Experience, intuition, creative ability 
not enough” 


Blair Gettig 
Since my limited experience in the field of graphic com- 
munication is confined to advertising, my comments will 


be restricted to that area. Advertising today has become an 


increasingly complex function, due to its involvement in 


50 PRINT 





nearly every phase of the marketing operation from the 
end of the production line to the consummation of the sale. 
The backbone of advertising, however, (notwithstanding 
popular references to the total marketing concept) remains 
that of graphic communication. Paid advertisements are 
intended to do one thing: produce the desired reaction on 


the part of the reader. 


Whether this reaction is a desire to buy, a desire for more 
information or simply a contribution to the corporate 
image, it does not take place unless communication is 
completed with the reader. This communication of an 
idea or image on a piece of paper is the prime responsi- 
bility of the designer of the ad. He is the one who must 
create the advertisement which will successfully commu- 
nicate with the advertiser's customer hundreds of miles 
and hundreds of thought patterns removed. There was 
a time when experience, intuition, judgment and crea- 
tive ability were considered enough to produce such an 
advertisement. Today they are not enough. We have learned 
much (with much more yet to be learned) about using re- 
search for market analysis, motivation research and image 
perception studies. These are indispensable tools which help 
the advertiser to design his problem and establish the de- 
sired reaction which the advertising is to produce. The ad 
designer can use these tools as an adjunct to his own creative 
ability in creating the ad. And most importantly, these same 
tools of research can help measure the success of a campaign 


in producing the desired result. 


The designer must discipline his creativity with greater at- 
tention to the use of research techniques, but not be stifled 
by it. Advertisers should make greater use of research in 
establishing what must be communicated and rely more on 


the designer’s ability to effect that communication. 


We must both consider seriously our responsibility to com- 
municate successfully, measurably and continually by com- 
bining research techniques and creativity into effective, 
measurable, advertising campaigns that penetrate and re- 


main with the reader as strong reaction-inducing images. 


(Blair Gettig, advertising program supervisor for ALCOA, was not a speaker 
at Aspen... but he did attend and was excited by the discussions on re- 
search vs. a designer’s intuition. His views are doubly important because 
not only does Mr. Gettig represent the ‘“‘man who foots the bills” but his 


company, Alcoa, is deeply dedicated to the importance of the designer.) 
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A design that research guided 


EEF FLAVOR 
OODLE Soup 


iP ft iA 


Research played a vital role in the redesign of Lipton 
soup packages. Initially the Center for Research in 
Marketing was called upon to establish criteria for an 
ideal soup mix package. With this information in 
hand, Frank Gianninoto and Associates came up with 
several designs which were then given back to the 
Center for further testing. Gianninoto asked them to 
determine the relative effectiveness of the new designs 
~ for example, was package size an important influ- 


ence on consumer response toa dry soup package. 


Results showed that homemade soup now transcends 
the ideal of what soup should be. Today’s housewife 
looks on homemade soup as a special event, it was 
determined. Canned soup is today’s criterion of good 
soup. This became the criterion for the dry soups. 
Some designs were quickly eliminated as being too 
easily confused with Lipton’s tea, seemingly too syn- 
thetic, and lacking ability to evoke an image of fla- 
vorful, hearty soup. A group of designs with a plaid 
design was highly recommended, although design 
changes were suggested — for example, that the plaid 
while denoting tablecloths, did not capture the feeling 
as closely as would a gingham pattern. Another sug- 
gestion was that the projected colors of chocolate and 
orange suggested desserts more than soups and thus 
should be altered. A uniform background color for 


the entire line was suggested. Even the size of the 








checks was tested, the results indicating a defined 
difference in reaction to these patterns. Shades of red 
for the checks were also tested. Results indicated that 
the most highly saturated hue did the best job of cre- 


ating the most vivid and memorable package. 


A design that research guided 


Belair cigarettes, new on the market, is an example 
of a new design inspired directly by research findings. 
The Center for Research in Marketing developed 
initial criteria for a new mentholated cigarette. The 
findings: the package should be fresh and clean but 
not antiseptic, cool but not crisp, excitingly new but 
not offbeat, modern and smart but not modernistic, 


more for women than men but not feminine. 


Johnny Gianninoto’s first design was then researched. 
This initial testing showed that the package didn’t 
quite meet the criteria: the gold stylized bird was 
disturbing and weak, the logo was too unusual and 
upsetting. New designs were created and submitted 
along with the original design, for further depth test- 
ing. This time results showed that the first design met 
the original criteria very well - particularly when 


compared to other brands on the market as well as 


the other projected designs. 
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Print 


continued from page 2) 


Editorial contributors 


“The Package” : 

Karl Fink brings his many years of pack- 
age designing to bear in his review of the 
packaging exhibit at the Museum of 
Modern Art. Fink trained at Parsons 
School of Design, and worked for many 
years for the late Arthur S. Allen. He 
opened his own office in 1951, offering 
package and industrial design, corporate 
image design and other graphics. 


ackage Designers Council: 

Eleanor Landy, executive secretary of 
the Package Designers Council, speaks 
with first-hand knowledge of the ppc, 
with two years’ experience with the as- 
sociation. Trained in the field of social 
psychology, she has a background in 


market research and printing. 


RCA Victor's new packaging: 

Bob Jones, art director for rca Victor 
Records, has intermittently been a free- 
lance designer . . . at one time designing 
for Decca records. His greatest expe- 
rience and background is in the record 
field, for both Columbia Records as art 
director, and now for RCA Victor, where 


he has been for over six years. 


Type Collages: 

Ivan Chermayeft was schooled at both 
the Institute of Design in Chicago and 
at Yale. He worked for the late Alvin 
Lustig fora year, for Columbia Records 
as assistant art director, and for the last 
three years has been a partner in the 


design firm of Brownjohn, Chermayeft 


& Geismar. He now teaches at the School 
of Visual Arts. 


Generalist vs. spec ialist: 

Morton Goldsholl was born in Chicago, 
schooled there and still lives there where 
he has maintained his own design group 


since 1955. He opened his own free- 
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Craw 


Modern 


..widely acclaimed! 


A significant 
contribution to 
modern typography. 
Sizes 6 to 72 points. 
Ask your ATF Type 


Dealer for specimen. 


American Type Founders 


Elizabeth, New Jersey 








lance business in 1941, however. Gold- 
sholl, who was program chairman for 
this year’s Aspen Conference, has re- 
ceived nearly 90 awards for his design 
work. His wife, Millie, works with him 


on a great number of his assignments. 


Research vs. intuition: 

William Capitman has a broad back- 
ground of both practical and theoretical 
work in the social sciences and in business. 
Before founding the Center for Re- 
search in Marketing, he was director of 


research for the $. R. Leon Company, 
and has been associated with Dr. Ernest 
Dichter as Director of Research Plan- 
ning at the Institute for Motivational 
Research. 


James Real, a Californian, worked for 


20 years, up to 1955, as a graphic de- 
signer, illustrator and free-lance art 
director for various Western industries 
and businesses. Since that time he has 
served as a consultant to industrial firms, 
advertising agencies and foundations. 
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Blair Gettig joined Alcoa in 1954, pre- 
viously working for Ketchum, MacLeod 
& Grove. Now Advertising Program 
Supervisor, his responsibilities include 
the various industrial and consumer 
advertising programs. He also handles 


the Forecast campaign, the Industrial 





Design program and all automotive 


passenger advertising and promotion. 








Abram Games, self-taught as a designer, 
is perhaps best known for his poster 
designs. Born and living in London, he 
served as Official War Office Poster 
Designer. He has been a free-lancer 
since 1946. 


Saul Bass, New York-born, has been on 
the West coast since 1946, first with an 
advertising agency and soon after as a 
free-lancer. He was named Art Director 
of the Year in 1957, by the American 
National Society of Art Directors. 
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Paper companies represented in 
paper brand name directory 


Allied Paper Co., 1608 Lake St., Kalamazoo, Mich. 


American Writing Paper Corp., 10 Eagle-A Ave., Holyoke, Mass. 


Appleton Coated Paper Co., 1200 N. Meade St., Appleton, Wis. 
Beckett Paper Co., 4th & Buckeye, Hamilton, Ohio 
Bergstrom Paper Co.., Hy. 4I, Neenah, Wis. 


Beveridge Paper Co.,717 West Washington St., Indianapolis, Ind. 


Brightwater Paper Co., Howland Ave., Adams, Mass. 

L. L. Brown Paper Co., Adams, Mass. 

Brownville Paper Co., Brownville, N.Y. 

Martin Cantine Co., Saugerties, N. Y. 

Champion Paper and Fibre Co., 601 North “B” St., 
Hamilton, Ohio 

Chemical Fine Paper & Board Div., Standard Packaging Corp., 
642 Main St., Holyoke, Mass. 

Chillicothe Paper Co., Eastern Ave. & 8th St., Chillicothe, Ohio 

Consolidated Water Power & Paper Co., 135 S. La Salle St., 
Chicago, Ill. 

Crocker, Burbank Papers, Inc., Fitchburg, Mass. 

Crown Zellerbach Corp., Printing Paper Div., 36 $. Wabash, 
Chicago 3, Ill. 

Curtis Paper Co., Newark, Del. 

Eastern Fine Paper and Pulp Div., Standard Packaging Corp., 
Bangor, Maine 

Ecusta Paper Products, Olin Mathieson, Pisgah Forest, N. C. 

Falulah Paper Co., 500 Fifth Ave., New York, N. Y. 

Fitchburg Paper Co.,642 River St., Fitchburg, Mass. 

Fox River Paper Corp., 401 S. Appleton, Appleton, Wis. 

Gilbert Paper Co., Menasha, Wis. 

Hammermill Paper Co., Erie, Pa. 

Hamilton Paper Co., Miquon, Pa. 

Hawthorne Paper Co., King Highway, Kalamazoo, Mich. 

Hollingsworth & Whitney Div., Scott Paper Co., Front & 
Market Sts., Chester, Pa. 

Hopper Paper Co., Reading, Pa. 

Howard Paper Mills, Inc., 115 Columbia, Dayton 7, Ohio 

International Paper Co.,(Fine Paper & Bleached Board Div.),§ 
220 E. 42nd St., New York, N.Y. 


Kimberly-Clark Corp., Neenah, Wis. 

Lee Paper Co., Vicksburg, Mich. 

Linweave, 21 Cypress St., Springfield, Mass. 

Ludlow Papers, Inc., 145 Rosemary St., Ware, Mass. 

Mead Papers Inc., 118 W. First St., Dayton 2, Ohio 

Millers Falls Paper Co., Mill Road, Millers Falls, Mass. 

Mohawk Paper Mills Inc., Cohoes, N. Y. 

Munising Paper Co., Div. of Kimberly-Clark Corp., 
Munising, Mich. 

Nashua Corp., 44 Franklin St., Nashua, N. H. 

Neenah Paper Co., Div. of Kimberly-Clark Corp., Neenah, Wis. 

Nekoosa-Edwards Paper Co., Port Edwards, Wis. 

New York & Pennsylvania Co., Inc., 425 Park Ave., 
New York 22,N. Y. 

Northwest Paper Co., Cloquet, Minn. 

Oxford Paper Co., 230 Park Ave., New York, N. Y. 

Peninsular Paper Co., Ypsilanti, Mich. 

Radiant Color Co., 830 Isabella St., Oakland 7, Cal. 

Riegel Paper Corp., 260 Madison Ave., New York 16, N. Y. 

Rising Paper Co., Park St., Housatonic, Mass. 

Arthur Schroeder Paper Co., Inc., 420 Lexington Ave., 
New York, N. Y. 

Sorg Paper Co., 901 Manchester Ave., Middletown, Ohio 

Standard Paper Manufacturing Co., P.O. Box 1554, 
Richmond 12, Va. 

Strathmore Paper Co., West Springficld, Mass. 

St. Regis Paper Co., 150 E. 42nd St., New York 17, N. Y. 

Union Bag-Camp Paper Corp., 233 Broadway, 
New York 7,N. Y. 

S. D. Warren Co., 89 Broad St., Boston, Mass. 

Byron Weston Co., Dalton, Mass. 

West Virginia Pulp and Paper Co., 230 Park Ave., 
New York, N. Y. 

Geo. A. Whiting Paper Co., 100 River St., Menasha, Wis. 


Whiting-Plover Paper Co., Stevens Point, Wis. 


which begins on page $7. 
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» How to make a colorful impression 


| The colorful plumage of the macaw serves as an exacting 
) demonstration of the ability of Templar Coated Offset r 
) ‘o deliver fine quality, detailed color reproduction. 


Its blue-white shade and smooth coated surface 
assure brilliant multi-color effects, dense blacks, 

and sharp, clear halftones. For pamphlets, folders, 
catalogues, house magazines, direct mail advertising 
and sales promotion material of all kinds. 


») For printed or plain samples write Champion’s Advertising Department. 
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These Merchants Can Supply You With 


TEMPLAR COATED OFFSET 


ALABAMA 
Birmingham The Whitaker Paper Company 
Mobile The Partin Paper Company 
Montgomery W. H. Atkinson. .Fine Papers 


ARIZONA 
Blake, Moffitt & Towne 
Butler Paper Company 
Tucson Blake, Moffitt & Towne 


Phoenix 


ARKANSAS 
Little Rock Roach Paper Company 
CALIFORNIA 
Fresno : Blake, Moffitt & Towne 
Los Angeles Blake, Moffitt & Towne 
Carpenter Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Carpenter Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 


Oakland 
Sacramento 
San Francisco 


San Jose 
Stockton 


COLORADO 
Graham Paper Company 


CONNECTICUT 
John Carter & Co., Inc. 
John Carter & Co., Inc. 


Hartford 
New Haven 


DELAWARE 
Wilmington Whiting-Patterson Co., Inc. 
DISTRICT OF COLUMBIA 
Washington The Whitaker Paper Company 

FLORIDA 

Jacksonville The Jacksonville Paper Co. 
Miami The Everglade Paper Company 
Orlando The Central Paper Company 
Tallahassee The Capital Paper Company 
Tampa The Tampa Paper Company 


GEORGIA 
Atlanta The Whitaker Paper Company 
Macon The Macon Paper Company 
Savannah The Atlantic Paper Company 


IDAHO 
Boise . Blake, Moffitt & Towne 


ILLINOIS 
Chicago. .Dwight Brothers Paper Company 
Parker, Schmidt & Tucker Paper Co. 
Decatur Decatur Paper House, Inc. 
Peoria Peoria Paper House, Inc. 
Quincy Irwin Paper Company 
Rock Island C. J. Duffey Paper Company 


INDIANA 
... The Millcraft Paper Company 


Fort Wayne 
Indi li Paper Company, Inc. 





Ir Pp 


KANSAS 
Wichita .. Southwest Paper Company 
KENTUCKY 


Louisville. . .The Rowland Paper Company, Inc. 


LOUISIANA 


New Orleans The D & W Paper Co., Inc. 


MAINE 


Augusta John Carter & Company, Inc. 


MARYLAND 
Garrett-Buchanan Company 
The Whitaker Paper Company 


Baltimore 


MASSACHUSETTS 
Boston John Carter & Company, Inc. 
Springfield John Carter & Company, Inc. 
Worcester. . John Carter & Company, Inc. 


MICHIGAN 
Detroit The Whitaker Paper Company 
Grand Rapids. . Central Michigan Paper Co. 


MINNESOTA 

C. J. Duffey Paper Company 
Inter-City Paper Company 
C. J. Duffey Paper Company 
Inter-City Paper Company 


Minneapolis 
St. Paul 
MISSISSIPPI 


Jackson Paper Company 
Newell Paper Company 


Jackson 
Meridian 


MISSOURI 
Wertgame Paper Company 
Acme Paper Company 
Shaughnessy-Kniep-Hawe 
Paper Company 


MONTANA 
Billings ‘ Carpenter Paper Company 
Great Falls Carpenter Paper Company 
Missoula Carpenter Paper Company 
NEW HAMPSHIRE 
John Carter & Company, Inc. 
NEW JERSEY 


Central Paper Company 
Central Paper Company 


Kansas City 
St. Louis 


Concord 


Newark 
Trenton 


NEW MEXICO 
Carpenter Paper Company 


NEW YORK 
Albany...... Hudson Valley Paper Co. 
Binghamton Steph & Company, Inc. 
Buffalo ; Hubbs & Howe Company 
Jamestown The Millcraft Paper Company 
New York City Forest Paper Co., Inc. 
Milton Paper Co., Inc. 
Pohiman Paper Co., Inc. 
Reinhold-Gould, Inc. 
Royal Paper Corporation 
The Whitaker Paper Co. 
Bulkley Dunton (Far East) 
\ Bulkley Dunton S. A. 
i Paper Corp., S. A. 
Champion Paper Export Corp. 
Genesee Valley Paper Company 


NORTH CAROLINA 
Asheville Henley Paper Company 
Charlotte . The Charlotte Paper Company 
Raleigh...... Epes-Fitzgerald Paper Company 


OHIO 
Akron..........The Millcraft Paper Company 
Cincinnati The Cincinnati Cordage & Paper 
Company 
The Whitaker Paper Company 
Cleveland.......The Millcraft Paper Company 
Columbus....... Sterling Paper Company 
Dayton The Cincinnati Cordage & Paper Co. 
Mansfield. . . . Sterling Paper Company 
Toledo...... The Millcraft Paper Company 


Albuquerque. . 





For Export. . 


Rochester... . 


THE CHAMPION PAPER AND FIBRE 


General Office: Hamilton, Ohio 


OKLAHOMA 
Beene Paper Company 
Tayloe Paper Company 


OREGON 
Blake, Moffitt & Towne 
Carter, Rice & Co. of Oregon 


Portland 


PENNSYLVANIA 
Allentown Kemmerer Paper Co 
(Division of Garrett-Buchanan Company) 
Lancaster. . .. Garrett-Buchanan C 
Philadelphia. Garrett-Buchanan Company 
Paper Merchants, Inc. 
Whiting-Patterson Company, in, 
The Whitaker Paper Company 
Garrett-Buchanan Company 


Pittsburgh 
Reading 


RHODE ISLAND 
Providence John Carter & Company, in. 
SOUTH CAROLINA 
Columbia . .Epes-Fitzgerald Paper Company 
SOUTH DAKOTA 
Sioux Falls Sioux Falls Paper Company 
TENNESSEE 
Bond-Sanders Paper Company 
The Cincinnati Cordage & 
Paper Company 
Tayloe Paper Company 
. .Bond-Sanders Paper Company 


Chattanooga 
Knoxville 


Memphis 
Nashville 


TEXAS 
Amarillo Kerr Paper Company 
Austin Carpenter Paper Company 
Dallas Olmsted-Kirk Company 
El Paso Carpenter Paper Company 
Ft. Worth Olmsted-Kirk Company 
Harlingen Carpenter Paper Company 
Houston Southwestern Paper Co. 
Lubbock Carpenter Paper Company 
San Antonio Carpenter Paper Company 
Waco Olmsted-Kirk Company 


UTAH 
Ogden Carpenter Paper Company 
Salt Lake City American Paper & Supply 
Compan 
Carpenter Paper Company 


VIRGINIA 
. Epes-Fitzgerald Paper Company 
.Epes-Fitzgerald Paper Company 


Norfolk 
Richmond 


WASHINGTON 
Seattle. . . Blake, Moffitt & Towne 
Carpenter Paper Company 
Blake, Moffitt & Towne 
Spokane Paper & Stationery Co. 
Tacoma Blake, Moffitt & Towne 
Yakima Carpenter Paper Company 


Spokane... 


WEST VIRGINIA 
The Cincinnati Cordage & 
Paper Company 


Huntington... . 


WISCONSIN 
Milwaukee... Dwight Brothers Paper Company 


CANADA 


Toronto Blake Paper Limited 


COMPANY 


Mills at Hamilton, Ohio ... Canton, N. C.... Pasadena, Texas 


FOR FULL INFORMATION ON HOW THIS ADVERTISEMENT WAS PRODUCED, WRITE OUR ADVERTISING DEPARTMENT, HAMILTON, onl 




















PAPER BRAND NAMES 


in the fine paper field 


Published by Print 535 Fifth Ave, New York 17, NY. 


In order to help the paper specifier, PRINT's editors have compiled this list of 1073 Paper Brand Names, 
based on questionnaires received from 59 paper companies. This is the first such Directory published 
specifically for the paper specifier. 


Extra copies of this Directory are available in booklet form from PRINT, 1519 Connecticut Ave., 


Symbols: L Letterpress, O Offset 


a 


Acadian Bristol, The Beveridge Paper Co., Indianapolis, Ind., LO 
Adena E.F. Eggshell, Chillicothe Paper Co., Chillicothe, O., L 
Adena E.F, Super, Chillicothe Paper Co., Chillicothe, O., L 
Adena Offset Embossed, Chillicothe Paper Co., Chillicothe, O., O 
Adena Offset Regular, Chillicothe Paper Co., Chillicothe, O., O 
Adena Offset Vellum, Chillicothe Paper Co., Chillicothe, O., O 
Adirondack Bond, International Paper Co., New York, N. Y., LO 
Adirondack Ledger, International Paper Co., New York, N. Y., LO 
Advance Bond, L.L. Brown Paper Co., Adams, Mass., LO 
Advocate Bond, Brightwater Paper Co., Adams, Mass., LO 
Advocate Ledger, Brightwater Paper Co., Adams, Mass., LO 
Alamo Cover Embossed, Chillicothe Paper Co., Chillicothe, O., O 
Alamo Cover Smooth Vellum, Chillicothe Paper Co., Chillicothe, O., O 
Alamo Text Smooth Vellum, Chillicothe Paper Co., Chillicothe, O., O 
Alamo Text Embossed, Chillicothe Paper Co., Chillicothe, O., O 
Alexandra Japan, Strathmore Paper Co., W. Springfield, Mass., LO 
Alexandria Brilliant, Strathmore Paper Co., W. Springfield, Mass., LO 
Alexis Natural Drawing Paper, Strathmore Paper Co., W. Springfield, Mass., LO 
Alexis, Strathmore Paper Co., W. Springfield, Mass., LO 
Alexis Water Color Paper, Strathmore Paper Co., W. Springfield, Mass., LO 
All Purpose Litho, Champion Paper and Fibre Co., Hamilton, O., LO 
Anniversary Bond, Fox River Paper Corp., Appleton, Wis., LO 
Anniversary Bristol, Fox River Paper Corp., Appleton, Wis., LO 
Anniversary Ledger, Fox River Paper Corp., Appleton, Wis., LO 
Anniversary Onion Skin, Fox River Paper Corp., Appleton, Wis., LO 
Anniversary ThinCard, Fox River Paper Corp., Appleton, Wis., LO 
Anniversary Vellum, Fox River Paper Corp., Appleton, Wis., LO 
Andorra Cover, Hamilton Paper Co., Miquon, Pa., LO 
Andorra Text, Hamilton Paper Co., Miquon, Pa., LO 
Angelo Text, Peninsular Paper Co., Ypsilanti, Mich., LO 
Apco C1S Tuffbristol, Appleton Coated Paper Co., Appleton, Wis., LO 
Apco Dual Purpose Bristol-Cover, Appleton Coated Paper Co., 

Appleton, Wis., LO 
Apco Dull Coated Bristol-Cover, Appleton Coated Paper Co., 

Appleton, Wis., LO 
Apco Hi Fold Cover, Appleton Coated Paper Co., Appleton, Wis., LO 
Apco Impact Coated Book, Appleton Coated Paper Co., Appleton, Wis., LO 
Apco Masking Paper, Appleton Coated Paper Co., Appleton, Wis., Masking 
Apco Reproduction Proofing Paper, Appleton Coated Paper Co., Appleton, Wis 
Appleton Label Plate, Appleton Coated Paper Co., Appleton, Wis., LO 
Appleton Tough Check, Appleton Coated Paper Co., Appleton, Wis., LO 
Arabesque Opaque, Crocker, Burbank Papers Inc., Fitchburg, Mass., O 
Ardor Bond, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 
Ardor Duplicator, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 
Ardor Ledger, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 
Ardor Manifold, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 
Ardor Mimeo, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 
Ardor Opaque, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 
Ardor Register Bond, Nekoosa-Edwards Paper Co., Port Edward, Wis., LO 
Ariel Bond, Champion Paper and Fibre Co., Hamilton, O., LO 
Ariel Cover, Champion Paper and Fibre Co., Hamilton, O., LO 
Artemis Cover, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 
Artemis Text, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 
Artesian Bond, Whiting-Plover Paper Co., Stevens Point, Wis., LO 
Artesian Ledger, Whiting-Plover Paper Co., Stevens Point, Wis., LO 
Artesian Opaque, Whiting-Plover Paper Co., Stevens Point, Wis., LO 


Washington, D. C.; single copy, $1.00; 10 copies, $7.50; 25 copies, $12.50; over 50 copies, 35¢ each. 


Art Gloss, Crocker, Burbank Papers Inc., Fitchburg, Mass., L 

Art Mat, Crocker, Burbank Papers Inc., Fitchburg, Mass., L 

Art Parchment, Strathmore Paper Co., W. Springfield, Mass., LO 

Ashokan, Martin Cantine Co., Saugerties, N. Y., L 

Asset Bond, Lee Paper Co., Vicksburg, Mich., LO 

Asset Ledger, Lee Paper Co., Vicksburg, Mich., LO 

Asset Vellum, Lee Paper Co., Vicksburg, Mich., LO 

Atlantic Antique Laid, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Atlantic Bond Cabinet Stationery, Eastern Fine Paper & Pulp Div., Standard 
Packaging Corp., Bangor, Me., LO 

Atlantic Bond, Eastern Fine Paper & Pulp Div., Standard Packaging Corp., 
Bangor, Me., LO 

Atlantic Cover, Eastern Fine Paper & Pulp Div., Standard Packaging Corp.., 
Bangor, Me., LO 

Atlantic Duplicator, Eastern Fine Paper & Pulp Div., Standard Packaging Corp 
Bangor, Me., LO 

Atlantic Envelope Bond, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Atlantic Ledger, Eastern Fine Paper & Pulp Div., Standard Packaging Corp., 
Bangor, Me., LO 

Atlantic Manuscript Cover, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Atlantic Mimeo Bond, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Atlantic Offset, Eastern Fine Paper & Pulp Div., Standard Packaging Corp., 
Bangor, Me., LO 

Atlantic Opaque, Eastern Fine Paper & Pulp Div., Standard Packaging Corp., 
Bangor, Me., LO 

Atlantic Opaque Cover, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Atlantic Pastel Cover, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Atlantic Pastel Offset, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Atlantic Posting Ledger, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Atlantic Translucent, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 


Bankweave Safety, Bergstrom Paper Co., Neenah, Wis., LO 

Bantam Manifold, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Bantam Onion Skin, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Baronial Cover, The Beveridge Paper Co., Indianapolis, Ind., LO 

Bay Path Bond, Strathmore Paper Co., W. Springfield, Mass., LO 

Bay Path Bond Opaque, Strathmore Paper Co., W. Springfield, Mass., LO 

Beau Brilliant, Strathmore Paper Co., W. Springfield, Mass., LO 

Beckett Brilliant Opaque, Beckett Paper Co., Hamilton, O., LO 

Beckett Brilliant Opaque Cover, Beckett Paper Co., Hamilton, O., LO 

Beckett Cover, Beckett Paper Co., Hamilton, O., LO 

Beckett Hi-White, Beckett Paper Co., Hamilton, O., LO 

Beckett Manuscript Cover, Beckett Paper Co., Hamilton, 0., LO 

Beckett Offset, Beckett Paper Co., Hamilton, O., LO 

Buckeye Text, Beckett Paper Co., Hamilton, O., LO 

Beckett Papeteries, Beckett Paper Co., Hamilton, O., LO 

Beckett Text, Beckett Paper Co., Hamilton, O., LO 








Beckett Vellum, Beckett Paper Co., Hamilton, O., LO 

Beeswing Manifold, International Paper Co., New York, N. Y., LO 

Belmar Papeterie, Chillicothe Paper Co., Chillicothe, O., O 

Bermuda Duplex Cover, Peninsular Paper Co., Ypsilanti, Mich., LO 

Beveridge Blanks C1S, Beveridge Paper Co., Indianapolis, Ind, LO 

Beveridge Blanks C2S, Beveridge Paper Co., Indianapolis, Ind., LO , 

Beveridge Railroad Board, Beveridge Paper Co., Indianapolis, Ind., LO 

Blackstone Ledger, Byron Weston Co., Dalton, Mass., LO 

Black & White Cover, Mead Papers, Inc., Dayton, O., LO 

Black G White Enamel, Mead Papers, Inc., Dayton, O., LO 

Blendtext Dull Coat Enamel, West Virginia Pulp and Paper Co., New York, L 

Blendtext Enamel, West Virginia Pulp and Paper Co., New York, N.Y., L 

Blendtone Enamel, West Virginia Pulp and Paper Co., New York, N.Y., L 

Blottings, Sorg Paper Co., Middletown, O., LO 

Blue Print, Strathmore Paper Co., W. Springfield, Mass., LO 

Bogus Bristol, Beveridge Paper Co., Indianapolis, Ind., L 

Bookman Offset, S.D. Warren Co., Boston, Mass., O 

Boxed Typewriter Papers, Kimberly-Clark Corp. (Neenah Paper Div.), Neenah, 
Wis., LO 

Brewster Text & Cover, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Brewster Vellum & Cover, Chemica! Fine Paper G Board Div., Standard 
Packaging Corp., Holyoke, Mass., LO 

Brightex Text, Brightwater Paper Co., Adams, Mass., LO 

Brightwater Bond, Brightwater Paper Co., Adams, Mass., LO 

Brightwater Ledger, Brightwater Paper Co., Adams, Mass., LO 

Brightwater Onionskin, Brightwater Paper Co., Adams, Mass., LO 

Brightwater Opaque, Brightwater Paper Co., Adams, Mass., LO 

Britehue Tints, Allied Paper Corp., Kalamazoo, Mich., LO 

Brite White Hopper Offset, Hopper Paper Co., Reading, Pa., LO 

British Opaque, Allied Paper Corp., Kalamazoo, Mich., LO 

Brownville Bond, Brownville Paper Co., Brownville, N. Y., LO 

Brownville Transparents, Brownville Paper Co., Brownville, N.Y., LO 

Brunswick Colored Poster, Arthur Schroeder Paper Co., Inc., New York, L 

Brunswick Printing, Arthur Schroeder Paper Co., Inc., New York, N. Y., L 

Buckeye Cover, Beckett Paper Co., Hamilton, O., LO 

Buckra Duplex Cover, International Paper Co., New York, N. Y., LO 

Byron Weston Linen Ledger, Byron Weston Co., Dalton, Mass., LO 

Bywesco Manuscript Cover, Byron Weston Co., Dalton, Mass., LO 


Cc 


Camelot Vellum Bristol, Champion Paper and Fibre Co., Hamilton, O., LO 
Cameo Brilliant Cover-Bristol, S.D. Warren Co., Boston, Mass., LO 
Cameo Brilliant Dull, S.D. Warren Co., Boston, Mass., LO 

Cameo Brilliant Dull Cover, S.D. Warren Co., Boston, Mass., LO 

Cameo Brilliant Falmouth Cover-Bristol, S.D. Warren Co., Boston, Mass., LO 
Cameo Brilliant Falmouth, S.D. Warren Co., Boston, Mass., LO 

Cameo Brilliant Gloss, S.D. Warren Co., Boston, Mass., LO 

Cameo Brilliant Gloss Cover, S.D. Warren Co., Boston, Mass., LO 
Cameo Brilliant Saxony, S.D. Warren Co., Boston, Mass., LO 

Cameo Brilliant Saxony Cover-Bristol, S D. Warren Co., Boston, Mass., LO 
Cameo Gloss Cover-Bristol, S.D. Warren Co., Boston, Mass., LO 
Campaign Postcard, Champion Paper and Fibre Co., Hamilton, O., LO 
Canton Postcard, Champion Paper and Fibre Co., Hamilton, O., LO 
Carbonizing Bond, Appleton Coated Paper Co., Appleton, Wis., LO 
Carfax Eggshell, Oxford Paper Co., New York, N.Y., L 

Carfax English Finish, Oxford Paper Co., New York, N.Y., L 

Carfax English Finish Litho, Oxford Paper Co., New York, N.Y., O 
Carfax Super, Oxford Paper Co., New York, N.Y., L 

Carillon, Strathmore Paper Co., W. Springfield, Mass., LO 

Carlton Bond, Northwest Paper Co., Cloquet, Minn., LO 

Cariton Duplicator, Northwest Paper Co., Cloquet, Minn., L 

Carlton Ledger, Northwest Paper Co., Cloquet, Minn., L 

Carlton Mimeograph, Northwest Paper Co., Cloquet, Minn., L 

Carolina Manila Tag, Riege! Paper Corp., New York, N.Y., LO 

Carolina Vellum Bristol, Riegel Paper Corp., New York, N.Y., LO 
Carolina White Index, Riegel Paper Corp., New York, N. Y., LO 
Carolina White Tag, Riegel Paper Corp., New York, N. Y., LO 

Caronia Book E.F., Hamilton Paper Co., Miquon, Pa., L 

Caronia Book Eggshell, Hamilton Paper Co., Miquon, Pa., L 

Caronia Book Super, Hamilton Paper Co., Miquon, Pa., L 

Carrara Text, Hopper Paper Co., Reading, Pa., LO 

Carrollton Offset, Oxford Paper Co., New York, N.Y., O 

Carrollton Satin Plate Offset, Oxford Paper Co., New York, N.Y., 0 
Carousel Cover, Hamilton Paper Co., Miquon, Pa., LO 

Carousel Text, Hamilton Paper Co., Miquon, Pa., LO 

Car Sign Board, Beveridge Paper Co., Indianapolis, Ind., LO 

Casco Enamel, S.D. Warren Co., Boston, Mass., O 

Casion Bond, Kimberly-Clark Corp. (Munising Div.), Neenah, Wis., LO 
Caslon Ledger, Kimberly-Clark Corp. (Munising Div.), Neenah, Wis. LO 


Calson Mimeo, Kimberly-Clark Corp. (Munising Div.), Neenah, Wis., LO 

Castilian Cover, International Paper Co., New York, N. Y., LO 

Catskill Litho C1S, Martin Cantine Co., Saugerties, N.Y., O 

Catskill Offset, Martin Cantine Co., Saugerties, N.Y., O 

Cellufold Offset Enamel, Allied Paper Corp., Kalamazoo, Mich., O 

Cellugloss Offset Enamel, Allied Paper Corp., Kalamazoo, Mich., O 

Cellupaque, Allied Paper Corp., Kalamazoo, Mich., LO 

Celluprint Enamel, Allied Paper Corp., Kalamazoo, Mich., L 

Century Offset, Howard Paper Mills Inc., Dayton, O., O 

Certificate Bond, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Certificate Index, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Certificate Laid, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Certificate Ledger, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Certificate Onion Skin, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Certificate Opaque, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Certified Typewriter Papers, Chemical Fine Paper & Board Div., Standard 
Packaging Corp., Holyoke, Mass.,.LO 

Cerulean, Strathmore Paper Co., W. Springfield, Mass., LO 

Chalice Opaque, Champion Paper and Fibre Co., Hamilton, 0., O 

Chamkote Box Wrap, Champion Paper and Fibre Co., Hamilton, O., LO 

Chamois Text, Chillicothe Paper Co., Chillicothe, O., LO 

Chemco Index, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Chemical Poster Board, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Chemical’s Mill Blanks, Chemica! Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Chemopake Bond, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Chesterlyn, Strathmore Paper Co., W. Springfield, Mass., LO 

Chieftan Bond, Kimberly-Clark Corp. Neenah Paper Div.), Neenah, LO 

Chieftan Opaque, Kimberly-Clark Corp. (Neenah Paper Div.), Neenah, Wis., LO 

Chieftan Script, Kimberly-Clark Corp. (Neenah Paper Div.) Neenah, Wis., LO 

Chillopaque Smooth, Chillicothe Paper Co., Chillicothe, O., O 

Chillopaque Vellum, Chillicothe Paper Co., Chillicothe, O., O 

Chroma, Strathmore Paper Co., W. Springfield, Mass., LO 

Clarion, New York & Pennsylvania Co., Inc., New York, N. Y., LO 

Clearmaster, Howard Paper Mills Inc., Dayton O., LO 

Clear Spring Antique, West Virginia Pulp and Paper Co., New York, N.Y., Lb 

Clear Spring Bond, West Virginia Pulp and Paper Co., New York, N.Y., O 

Clear Spring Duplicator, West Virginia Pulp and Paper Co., New York, N.Y., 0 

Clear Spring English Finish, West Virginia Pulp and Paper Co., New York, L 

Clear Spring Envelope, West Virginia Pulp and Paper Co., New York, N.Y., 0 

Clear Spring Hibulk, West Virginia Pulp and Paper Co., New York, N.Y., L 

Clear Spring Index, West Virginia Pulp and Paper Co., New York, N.Y., O 

Clear Spring Lining, West Virginia Pulp and Paper Co., New York, N.Y., L 

Clear Spring Map, West Virginia Pulp and Paper Co., New York, N.Y., O 

Clear Spring M.F. Litho, West Virginia Pulp and Paper Co., New York, N.Y., 0 

Clear Spring Music, West Virginia Pulp and Paper Co., New York, N.Y., O 

Clear Spring Opaque Envelope, West Virginia Pulp and Paper Co., New York, 0 

Clear Spring Post Card, West Virginia Pulp and Paper Co., New York, N.Y., L 

Clear Spring Weboffset, West Virginia Pulp and Paper Co., New York, WebO 

Climax (EF & Eggshell), Allied >aper Corp., Kalamazoo, Mich., L 

CIS Varnish Litho, Appleton Coated Paper Co., Appleton, Wis., O 

Coat of Arms Cover Embossed, Geo. A. Whiting Paper Co., Menasha, Wis., LO 

Coat of Arms Cover Plain, Geo. A. Whiting Paper Co., Menasha, Wis., LO 

Cockletone Bond, Hammermi!| Paper Co., Erie, Pa., LO 

Cold Springs Bond, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Colophon, Curtis Paper Co., Newark, Del., LO 

Colorcast Drum Finished Box Wrap, Champion Paper and Fibre Co., Hamilton, 
0., LO 

Colorcast Drum Finished Cover, Champion Paper and Fibre Co., Hamilton, O., 
LO 

Colorcast Drum Finished Gift Wrap, Champion Paper and Fibre Co., 
Hamilton, O., LO 

Colorcast Drum Finished Label, Champion Paper and Fibre Co., Hamilton, O., 
Lo 

Colorcast Drum Finished Postcard, Champion Paper and Fibre Co., Hamilton, 
0., LO 

Colorcast Drum Finished Litho, Champion Paper and Fibre Co., Hamilton, O., 
LO 

Colorcraft, Allied Paper Corp., Kalamazoo, Mich., O 

Colored Mediums Gummed Paper, Ludlow Papers, Ware, Mass., LO 

Comet Colored Enamel, Allied Paper Corp., Kalamazoo, Mich., LO 





Cons 
Cons 
Cons 
Cons 
Cord 
Cori 
Corit 
Cors' 
Cors 
Coro 
Coro 
Coro 
Coro 
Corr 
Corr 
Cort 
Cosn 
Cour 
Cour 
Craf 
Crea 
Cres 
Cres 
Cres 
Crob 
Crob 
Crys 
Cum 
Cum 
Cum 
Cum 
Cum 
Cum 
Cum 
Curr 
Curt 
Curt 
Cust 


Dail; 


Dail; 


Dail; 


Dail) 


Dam 


Daur 
Daur 
Dava 
Deep 
Defi: 
Defi: 
Defi: 
Delit 
Delit 
De G 
DeVi 


Dian 
Dian 
Dian 
Dilcc 
Dipl 
Direc 


Dire. 
Direc 
Disec 
Dixf 
Dout 
Dove 
Drea 
Drea 
Dual 
Dull 


Conso' dated Gloss, Consolidated Water Power & Paper Co., Chicago, IIl., L 
Consi:.ih Gloss, Consolidated Water Power & Paper Co., Chicago, III., LO 
Conso’ th Opaque, Consolidated Water Power & Paper Co., Chicago, III., LO 
Conso web, Consolidated Water Power & Paper Co., Chicago, III., Web O 
Cordwain Cover, Champion Paper and Fibre Co., Hamilton, O., LO 
Corinthian Cover, Lee Paper Co., Vicksburg, Mich., LO 

Corinthian Text, Lee Paper Co., Vicksburg, Mich., LO 

Corsican Cover, Lee Paper Co., Vicksburg, Mich., LO 

Corsican Text, Lee Paper Co., Vicksburg, Mich., LO 

Coronado Opaque Cover, Lee Paper Co., Vicksburg, Mich., LO 

Coronado Opaque Text, Lee Paper Co., Vicksburg, Mich., LO 

Coronado Stipple Cover, Lee Paper Co., Vicksburg, Mich., LO 

Coronado Stipple Text, Lee Paper Co., Vicksburg, Mich., LO 

Correct Bond, Howard Paper Mills Inc., Dayton, O., LO 

Correct Ledger, Howard Paper Mills Inc., Dayton, O., LO 

Cortlea Text, Mohawk Paper Mills Inc., Cohoes, N. Y., LO 

Cosmos Blotting, Standard Paper Manufacturing Co., Richmond, Va., L 
Courier, Strathmore Paper Co., W. Springfield, Mass., LO 

Court Linen Ledger, Byron Weston Co., Dalton, Mass., LO 

Craftsman Mimeo, Standard Paper Manufacturing Co., Richmond, Va., LO 
Cream Sorex, Sorg Paper Co., Middletown, O., LO 

Crestline Offset Embossed, Geo. A. Whiting Paper Co., Menasha, Wis., LO 
Crestline Offset Plain, Geo. A. Whiting Paper Co., Menasha, Wis., LO 
Crestmont Papeterie, Chillicothe Paper Co., Chillicothe, O., O 

Crobank M.F. Litho, Crocker, Burbank Papers Inc., Fitchburg, Mass., O 
Crobank Offset, Crocker, Burbank Papers Inc., Fitchburg, Mass., O 
Crystallon Cover, Riegel Paper Corp., New York, N. Y., LO 

Cumberland Dull, S.D. Warren Co., Boston, Mass., L 

Cumberland Dull Cover, S.D. Warren Co., Boston, Mass., L 

Cumberland Dull Cover-Bristol, S.D. Warren Co., Boston, Mass., L 
Cumberland English Finish, S.D. Warren Co., Boston, Mass., L 
Cumberland Gloss, S.D. Warren Co., Boston, Mass., L 

Cumberland Gloss Cover, S.D. Warren Co., Boston, Mass., L 

Cumberland Gloss Cover-Bristol, S.D. Warren Co., Boston, Mass., L 
Currency Cover, Appleton Coated Paper Co., Appleton, Wis., LO 

Curtis Fluoro Antique, Curtis Paper Co., Newark, Del., LO 

Curtis Rag, Curtis Paper Co., Newark, Del., LO 

Custom Offset, Allied Paper Corp., Kalamazoo, Mich., O 


Daily Sales Cover, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Daily Sales Folder, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Daily Sales Index, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 


Daily Sales Manifold, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Damascan Cover, Fine Paper & Bleached Board Div., International Paper Co.., 
New York, N.Y., LO 

Dauntless Index, Gilbert Paper Co., Menasha, Wis., LO 

Dauntless Ledger, Gilbert Paper Co., Menasha, Wis., LO 

Davac Water-Activated Adhesive Paper, Nashua Corp., Nashua, N.H. 

Deeplake Offset, Hammermil! Paper Co., Erie, Pa., LO 

Defiance Bond, Byron Weston Co., Dalton, Mass., LO 

Defiance Index, Byron Weston Co., Dalton, Mass., LO 

Defiance Ledger, Byron Weston Co., Dalton, Mass., LO 

Delible Bond, Brightwater Paper Co., Adams, Mass., LO 

Delible Onionskin, Brightwater Paper Co., Adams, Mass., LO 

De & Se Tints, Mead Papers, Inc., Dayton, O., LO 

DeVinne Opaque, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Diamond White Vellum, Fitchburg Paper Co., Fitchburg, Mass., 0 

Diana Cover, Mohawk Paper Mills Inc., Cohoes, N. Y., LO 

Diana Text, Mohawk Paper Mills Inc., Cohoes, N. Y., LO 

Dilcol Translucent, Mead Papers, Inc., Dayton, O., LO 

Diploma Parchment, Byron Weston Co., Dalton, Mass., LO 

Direct Mail Bristol, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Direct Print, Strathmore Paper Co., W. Springfield, Mass., LO 

Direct Sales Bond, Appleton Coated Paper Co., Appleton, Wis., LO 

Discovery Bond, Howard Paper Mills Inc., Dayton, O., LO 

Dixfield Bulking Offset, Oxford Paper Co., New York, N.Y., O 

Double Deckle, Strathmore Paper Co., W. Springfield, Mass., LO 

Dover Vellum, Fitchburg Paper Co., Fitchburg, Mass., O 

Dreadnaught Index, Gilbert Paper Co., Menasha, Wis., LO 

Dreadnaught Linen Ledger, Gilbert Paper Co., Menasha, Wis., LO 

Dualite Second Sheets, Nekoosa-Edwards Paper Co., Port Edwards, Wis. 

Dullchrome Coated Book, Appleton Coated Paper Co., Appleton, Wis., LO 


Dull Offset, Martin Cantine Co., Saugerties, N.Y., O 
Duoset Offset Enamel, Oxford Paper Co., New York, N.Y., 0 


Eagle-A Acceptance Bond, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Acceptance Index, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Acceptance Recorr Lehger, American Writing Paper Corp., Holyoke, LO 
Eagle-A Agawam Bond, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Agawam Onion Skin, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Chester Vellum, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Contract Bond, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Coupon Bond, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Coupon Onion Skin, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Delta Manifold, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A L’Aiglon Text, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Leathertone Cover, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Bond, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Cover, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Embossed, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Index, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Manifold, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Mimeo, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Onion Skin, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Record Ledger, American Writing Paper Corp., Holyoke, Mass. LO 
Eagle-A Quality Text, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Quality Vellum, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Translucent Bond, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Trojan Bond, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Trojan Bond Opaque, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Trojan Laid, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Trojan Onion Skin, American Writing Paper Corp., Holyoke, Mass., LO 
Eagle-A Trojan Record Ledger, American Writing Paper Corp., Holyoke, Mass. LO 
Eagle-A Type-Erase Bond, American Writing Paper Corp., Holyoke, Mass., L 
Eagle-A Type-Erase Onion Skin, American Writing Paper Corp., Holyoke, Mass. LO 
Eatonian Bond, Brightwater Paper Co., Adams, Mass., LO 

Eatonian Duplicator, Brightwater Paper Co., Adams, Mass., LO 

Eatonian Ledger, Brightwater Paper Co., Adams, Mass., LO 

Eatonian Mimeo, Brightwater Paper Co., Adams, Mass., LO 

Eatonian Onionskin, Brightwater Paper Co., Adams, Mass., LO 

Eatonian Sparkling Opaque, Brightwater Paper Co., Adams, Mass., LO 
Eatonian Text, Brightwater Paper Co., Adams, Mass., LO 

Eatonian Vellum, Brightwater Paper Co., Adams, Mass., LO 

Economy Cover, Peninsular Paper Co., Ypsilanti, Mich., LO 

Eleet Dot-Gummed Label Paper, Ludlow Papers, Inc., Ware, Mass., LO 
Empire Book, International Paper Co., New York, N. Y., L 

Empress Offset Enamel, Appleton Coated Paper Co., Appleton, Wis., O 
Enameline, Mead Papers, Inc., Dayton, O., L 

Enamelith, Mead Papers, Inc., Dayton, 0., O 

Energy Bond, Kimberly-Clark Corp. (Munising Div.), Neenah, Wis., LO 
Energy Coated Book Paper, Kimberly-Clark Corp., Neenah, Wis., L 

Energy Ledger, Kimberly-Clark Corp., Munising Div.), Neenah, Wis., LO 
Energy Mimeo, Kimberly-Clark Corp., (Munising Div.), Neenah, Wis., LO 
English Bond, Fox River Paper Corp., Appleton, Wis., LO 

English Ledger, Fox River Paper Corp., Appleton, Wis., LO 

Engravatone Coated, Oxford Paper Co., New York, N.Y., Lb 

Envopaque Bond, Byron Weston Co., Dalton, Mass., LO 

Envoy, Strathmore Paper Co., W. Springfield, Mass., LO 

Equator Antique, Sorg Paper Co., Middletown, O., LO 

Equator Index, Sorg Paper Co., Middletown, O., LO 

Equator Ledger, Sorg Paper Co., Middletown, O., LO 

Erasable Bond, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 
Erasable Onionskin, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, LO 
Escanaba Enamel, Mead Papers, Inc., Dayton, O., L 

Escort Index Bristo!, L.L. Brown Paper Co., Adams, Mass., LO 

Escort Ledger, L.L. Brown Paper Co., Adams, Mass., LO 

Esopus Post Card, Martin Cantine Co., Saugerties, N.Y., L 

Esopus Post Card for Offset, Martin Cantine Co., Saugerties, N.Y., O 

Esopus Tints, Martin Cantine Co., Saugerties, N.Y., LO 

Everdur Index, Byron Weston Co., Dalton, Mass., LO 

Everdur Ledger, Byron Weston Co., Dalton, Mass., LO 

Excelerase, Fox River Paper Corp., Appleton, Wis., LO 


F 
Fabratex Cover, International Paper Co., New York, N. Y., LO 
Fairfield, Strathmore Paper Co., W. Springfield, Mass, LO 
Falcon Enamel, Champion Paper and Fibre Co., Hamilton, O., L 
Falpaco Aqua Shed All Weather Board, Falulah Paper Co., New York, N.Y., L 
Falpaco Coated Blanks, Falulah Paper Co., New York, N.Y., LO 
Falpaco Coated Display Board, Falulah Paper Co., New York, N.Y., L 
Falpaco Coated Folding Bristol, Falulah Paper Co., New York, N.Y., O 











Fenwick Opaque Offset, Oxford Paper Co., New York, N.Y., O 

Fenwick Superfine Offset, Oxford Paper Co., New York, N.Y., 0 
Fiberfold Bristol, Mead Papers, Inc., Dayton, O., LO 

Fiesta, Strathmore Paper Co., W. Springfield, Mass., LO 

Film Coated Warecal, Ludiow Papers Inc., Ware, Mass 

Fine Weave, Whiting-Plover Paper Co., Stevens Point, Wis., LO 
Fingerprint Index, Byron Weston Co., Dalton, Mass., LO 

Fitchbrite Papeterie, Fitchburg Paper Co., Fitchburg, Mass., O 
Fitchburg Parchment, Fitchburg Paper Co., Fitchburg, Mass., O 
Fitchopaque, Fitchburg Paper Co., Fitchburg, Mass., O 

Flash Gloss, Consolidated Water Power & Paper Co., Chicago, IIl., L 
Flat White EF, Mead Papers, Inc., Dayton, O., L 

Flax-O-Pake, Ecusta Paper Products, Olin Mathieson, Pisgah Forest, N.C., LO 
Fluorodull Coated Stock, Appleton Coated Paper Co., Appleton, Wis., LO 
Fontana Dull Coated Offset, Kimberly-Clark Corp., Neenah, Wis., O 
Forester EF & Eggshell, Allied Paper Corp., Kalamazoo, Mich., L 
Forester Offset, Allied Paper Corp., Kalamazoo, Mich., O 

Forward Bond, L. L. Brown Paper Co., Adams, Mass., LO 

Forward Linen Ledger, L. L. Brown Paper Co., Adams, Mass., LO 
Fotolith Enamel, S. D. Warren Co., Boston, Mass., O 

410 Translucent, Sorg Paper Co., Middletown, O., LO 

Fox River Bond, Fox River Paper Corp., Appleton, Wis., LO 

Fox River Laid, Fox River Paper Corp., Appleton, Wis., LO 

Fox River Onion Skin, Fox River Paper Corp., Appleton, Wis., LO 

Fox River Opaque, Fox River Paper Corp., Appleton, Wis., LO 

Fox River Opaque Onion Skin, Fox River Paper Corp., Appleton, Wis., LO 
Franklin Amber Tag, Union Bag-Camp Paper Corp., New York, N.Y., LO 
Franklin Index, Union Bag-Camp Paper Corp., New York, N.Y., LO 
Franklin Postcard, Union Bag-Camp Paper Corp., New York, N.Y., LO 
Franklin Vellum, Union Bag-Camp Paper Corp., New York, N.Y., LO 
Franklin White Tag, Union Bag-Camp Paper Corp., New York, N.Y., LO 


G 

Gabardine, Strathmore Paper Co., W. Springfield, Mass., LO 

Gainsborough Cover, Hamilton Paper Co., Miquon, Pa., LO 

Gainsborough Text, Hamilton Paper Co., Miquon, Pa., LO 

Garamond Antique, Champion Paper and Fibre Co., Hamilton, O., L 

Garamond English Finish, Champion Paper and Fibre Co., Hamilton, O., L 

Garamond Text, Champion Paper and Fibre Co., Hamilton, O., LO 

Gel-Copy Master Paper, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Gilbert Bond, Gilbert Paper Co., Menasha, Wis., LO 

Gilbert Envelope Bond, Gilbert Paper Co., Menasha, Wis., LO 

Gilbert Index, Gilbert Paper Co., Menasha, Wis., LO 

Gilbert Ledger, Gilbert Paper Co., Menasha, Wis., LO 

Gilbert Manuscript Cover, Gilbert Paper Co., Menasha, Wis., LO 

Gilbert Onionskin, Gilbert Paper Co., Menasha, Wis., LO 

Gilbert Opaque Bond, Gilbert Paper Co., Menasha, Wis., LO 

Glacier Enamel, Mead Papers, Inc., Dayton, O., O 

Glassad (Gummed), Ludlow Papers Inc., Ware, Mass., LO 

Gold Star Bond, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Gold Star Index, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Gold Star Onion Skin, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Granitex, Sorg Paper Co., Middletown, O., LO 

Greenbrier Bond, Brightwater Paper Co., Adams, Mass., LO 

Greenbrier Text, Brightwater Paper Co., Adams, Mass., LO 

Greylock Bond, |. L. Brown Paper Co., Adams, Mass., LO 

Greylock Ledger, L. L. Brown Paper Co., Adams, Mass., LO 

Guardian Bond, Chemica! Fine Paper & Board Div., Standard Packaging Corp 
Holyoke, Mass., LO 

Guardian Index, Chemical Fine Paper & Board Div., Standard Packaging Corp 
Holyoke, Mass., LO 

Guardian Ledger, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Guide Stock, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Gummed Papers-Plateds, Ludlow Papers, Inc., Ware, Mass., LO 


H 
Halfmoon Vellum & Cover, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 
Hamilton Bond, Hamilton Paper Co., Miquon, Pa., LO 
Hamilton Duplicator, Hamilton Paper Co., Miquon, Pa., LO 
Hamilton Ledger, Hamilton Paper Co., Miquon, Pa., LO 
Hamilton Louvain, Hamilton Paper Co., Miquon, Pa., LO 
Hamilton Mimeo, Hamilton Paper Co., Miquon, Pa., LO 
Hamilton Offset, Hamilton Paper Co., Miquon, Pa., LO 
Hamilton Vellum Opaque, Hamilton Paper Co., Miquon, Pa., LO 
Hamilton Starwhite, Hamilton Paper Co., Miquon, Pa., LO 


Hammermill Bond, Hammermil! Paper Co., Erie, Pa., LO 
Hammermill Cover, Hammermil| Paper Co., Erie, Pa., LO 
Hammermill Duplicator, Hammermil! Paper Co., Erie, Pa., LO 
Hammermill Dura-Glo Cover, Hammermil! Paper Co., Erie, Pa., LO 
Hammermill Index, Hammermil! Paper Co., Erie, Pa., LO 
Hammermill Ledger, Hammermil! Paper Co., Erie, Pa., LO 
Hammermill Mimeo-Bound, Hammermi!! Paper Co., Erie, Pa., LO 
Hammermill Offset, Hammermil! Paper Co., Erie, Pa., LO 
Hammermill Opaque, Hammermi!! Paper Co., Erie, Pa., LO 
Hammermill Post Card, Hammermil! Paper Co., Erie, Pa., LO 
Hammermill Safety, Hammermi!! Paper Co., Erie, Pa., LO 
Hammermill Safety Bond, Hammermill Paper Co., Erie, Pa., LO 
Hammermill Translucent, Hammermil! Paper Co., Erie, Pa., LO 
Hand Weave, Byron Weston Co., Dalton, Mass., LO 

Hawthorne Bond, Hawthorne Paper Co., Kalamazoo, Mich., LO 
Hawthorne Brochure Opaque, Hawthorne Paper Co., Kalamazoo, Mich., O 
Hawthorne Mimeograph, Hawthorne Paper Co., Kalamazoo, Mich. 
Hawthorne Index, Hawthorne Paper Co., Kalamazoo, Mich., LO 
Hawthorne Ledger, Hawthorne Paper Co., Kalamazoo, Mich., LO 
Hawthorne Duplicator, Hawthorne Paper Co., Kalamazoo, Mich. 
Hawthorne Superb Vellum, Hawthorne Paper Co., Kalamazoo, Mich., 0 
Hawthorne Translucent Master, Hawthorne Paper Co., Kalamazoo, Mich., LO 
Hawthorne Vellum, Hawthorne Paper Co., Kalamazoo, Mich., O 
Herculite Enamel, Crocker, Burbank Paper Inc., Fitchburg, Mass., L 
Herculite Offset Enamel, Crocker, Burbank Papers Inc., Fitchburg, Mass., O 
Hermes Antique, Crocker, Burbank Papers Inc., Fitchburg, Mass., L 
Hermes E.F., Crocker, Burbank Papers Inc., Fitchburg, Mass., L 
Hermes Super, Crocker, Burbank Papers Inc., Fitchburg, Mass., L 
Hi Arts Enamel, Martin Cantine Co., Saugerties, N.Y., L 

Hi Arts Litho C1S, Martin Cantine Co., Saugerties, N.Y., O 
Hi-Bulk Eggshell, Oxford Paper Co., New York, N.Y., L 

Hifect Enamel, Kimberly-Clark Corp., Neenah, Wis., L 

Highlight Cover, Mead Papers, Inc., Dayton, O., LO 

Hillcourt Offset, Fitchburg Paper Co., Fitchburg, Mass., O 
Holmesdale Bond, Byron Weston Co., Dalton, Mass., LO 
Holmesdale Bond, Byron Weston Co., Dalton, Mass., LO 

Homespun Safety, Bergstrom Paper Co., Neenah, Wis., LO 

Howard Bond, Howard Paper Mills Inc., Dayton, 0., LO 

Howard Duplicator, Howard Paper Mills Inc., Dayton, O 

Howard Ledger, Howard Paper Mills Inc., Dayton, O., LO 

Howard Mimeo, Howard Paper Mills, Inc., Dayton, O 

Howard Parchment, Howard Paper Mills Inc., Dayton, O., LO 
Howard Pastel Vellum, Howard Paper Mills Inc., Dayton, O., LO 
Howard Posting Ledger, Howard Paper Mills Inc., Dayton, O., LO 
Howard Writing, Howard Paper Mills Inc., Dayton, O., LO 

Hudson Book, International Paper Co., New York, N. Y., L 
Hudson Gloss, International Paper Co., New York, N.Y., L 

Hudson Label CIS, International Paper Co., New York, N.Y., LO 


Ibsen Eggshell, Bergstrom Paper Co., Neenah, Wis., L 

Ibsen English Finish, Bergstrom Paper Co., Neenah, Wis., L 

Ibsen Supercalendered, Bergstrom Paper Co., Neenah, Wis., L 

Ideal Weboffset Enamel, West Virginia Pulp and Paper Co., New York, Web O 

Imac Heat-Seal Papers, Nashua Corp., Nashua, N.H. 

Imperial Bible, Allied Paper Corp., Kalamazoo, Mich., LO 

Imperial Enamel, Allied Paper Corp., Kalamazoo, Mich., L 

Imperial Litho C1S, Allied Paper Corp., Kalamazoo, Mich., O 

Imperial Offset Enamel, Allied Paper Corp., Kalamazoo, Mich., O 

Impress, Strathmore Paper Co., W. Springfield, Mass., LO 

Impulse Bond, Allied Paper Corp., Kalamazoo, Mich., 0 

Innovation Index, Mead Papers, Inc., Dayton, O., LO 

Instantaneous E.B. Heat Seal, Ludlow Papers Inc., Ware, Mass 

International Cover, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., L 

International Duplicator, International Paper Co., New York, N.Y., LO 

International Mimeo-Script, International Paper Co., New York, N.Y., LO 

International Offset, Internatioal Paper Co., New York, N.Y., LO 

International Ti-Opake, International Paper Co., New York, N.Y., LO 

Interwoven Cover, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Interwoven Duplex, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Inventory Index, Champion Paper and Fibre Co., Hamilton, O., LO 

lonic Blanks, Mead Papers, Inc., Dayton, O., LO 

Item Bond, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 


J 


James River Antique Bristol, Standard Paper Manufacturing Co., Richmond, Va., 
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To make the most of the power of print 
KNOW YOUR PRINTER BETTER! 
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This fly boy helps you win sales battles 


Around the print shop they call him the “fly boy.”” As he removes printed pieces 
from the press, he watches for imperfections. Because of his alertness, your print 
jobs come to you neat, correct and ready to help you in your sales campaign. 

The fly boy’s watchful care is typical of your printer’s attention to details. And 
that’s only one of the ways he helps you make the most of the power of print. Call 
him before you start any print job. He can head off problems, save you money and 
turn your job out faster. 

We know you'll like working with your printer. We’ve been doing it for years in 
supplying him with the quality papers he needs to serve you best! 


One of Mead’s fine quality papers is MEAD EMBOSSED OFFSET ENAMEL. This grade, in the 100 lb. > 


weight, was used to print this insert. You'll find more information concerning it on the reverse side of this page. 
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Mead Embossed Offset Enamel 


In recent years there has been a resurgence of interest 
in embossed finishes for jobs on coated papers. Heretofore, 
this has necessitated an embossing operation after 
printing, which of course added to the cost. To meet this 
condition and to achieve the desired results at 
minimum cost, Mead introduced Embossed Offset 
Enamel. As this printed piece indicates, it has the 
bright-white color needed for quality halftone and 
color work plus a carefully planned embossing pattern. 
This imparts character and interest to the surface 
without in any way interfering with its primary 
purpose of clear reproduction of text and illustrations. 


Mead Embossed Offset Enamel gives that added 
charm and distinction to graphic arts productions, 
especially those in which color subjects are predominant. 
Ask your Mead Merchant to show you further samples. 
It may be just the added sales feature necessary to 

get some of those jobs on which you are now figuring. 


MEAD PAPERS, INC. 


SALES OFFICES: Dayton e New York e Chicago 
Boston e¢ Philadelphia ¢ Atlanta e¢ Cincinnati 
Detroit ¢ Milwaukee e¢ Greensboro, N. C. 


A Subsidiary of 
THE MEAD CORPORATION DAYTON 2, OHIO 


... imagination in Paper and Packaging 








jam: River Index, Standard Paper Manufacturing Co., Richmond, Va., LO 
jave » Coated Offset, Champion Paper and Fibre Co., Hamilton, O., O 
Jerse, Riegel Paper Corp., New York, N.Y., LO 

Joh: Edwards Bond, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 
Jubi ize Bristol, Fox River Paper Corp., Appleton, Wis., LO 

Jubi‘ce Thin Card, Fox River Paper Corp., Appleton, Wis., LO 

Jubilee Vellum, Fox River Paper Corp., Appleton, Wis., LO 

Jute, Riegel Paper Corp., New York, N.Y., LO 


K 


Kilmory Cover, Hamilton Paper Co., Miquon, Pa., LO 

Kilmory Text, Hamilton Paper Co., Miquon, Pa., LO 

Kimberly Opaque Uncoated Book, Kimberly-Clark Corp., Neenah, Wis., O 

Kraft (Gummed), Ludlow Papers Inc., Ware, Mass., LO 

Kromekote Cast Coated 1 Side Cover, Champion Paper and Fibre Co., 
Hamilton, O., LO 

Kromekote Cast Coated 1 Side Label, Champion Paper and Fibre Co., 
Hamilton, 0., LO 

Kromekote Cast Coated 1 Side Litho, Champion Paper and Fibre Co., 
Hamilton, O., LO 

Kromekote Cast Coated 1 Side Postcard, Champion Paper and Fibre Co., 
Hamilton, 0., LO 

Kromekote Cast Coated 2 Sides Cover, Champion Paper and Fibre Co., 
Hamilton, O., LO 

Kromekote Cast Coated 2 Sides Enamel, Champion Paper and Fibre Co., 
Hamilton, O., LO 

Kromekote Cast Coated 2 Sides Postcard, Champion Paper and Fibre Co., 
Hamilton, O., LO 


L 


Lancaster Bond, Gilbert Paper Co., Menasha, Wis., LO 

Leatheright Cover, Mead Papers, Inc., Dayton, O., L 

Lee Light Bristol Paper, Lee Paper Co., Vicksburg, Mich., LO 

Lee Script Vellum, Lee Paper Co., Vicksburg, Mich., LO 

Lenox Bond, Byron Weston Co., Dalton, Mass., LO 

Lenox Index, Byron Weston Co., Dalton, Mass., LO 

Lenox Ledger, Byron Weston Co., Dalton, Mass., LO 

Lifetime Onionskin, Gilbert Paper Co., Menasha, Wis., LO 

Linweave Brentwood Vellum, Linweave, Springfield, Mass., LO 
Linweave Bridal Vellum, Linweave, Springfield, Mass., LO 

Linweave Brilliant, Linweave, Springfield, Mass., LO 

Linweave Capri, Linweave, Springfield, Mass., LO 

Linweave Chateau Vellum, Linweave, Springfield, Mass., LO 
Linweave Coldstream, Linweave, Springfield, Mass., LO 

Linweave Della Robbia, Linweave, Springfield, Mass., LO 

Linweave Drexel Vellum, Linweave, Springfield, Mass., LO 

Linweave Early American, Linweave, Springfield, Mass., LO 
Linweave Fine Letter, Linweave, Springfield, Mass., LO 

Linweave 100% Rag Parchment, Linweave, Springfield, Mass., 
Linweave Text, Linweave, Springfield, Mass., LO 

Linweave Town Crier Text, Linweave, Springfield, Mass., LO 
Lithobulk Offset, Allied Paper Corp., Kalamazoo, Mich., O 
Lithofect Offset Enamel, Kimberly-Clark Corp., Neenah, Wis., O 
Lithoweb Coated Offset, Kimberly-Clark Corp., Neenah, Wis., 0 

L. L. Brown’s Fine, L. L. Brown Paper Co., Adams, Mass., LO 

L. L. Brown’s Linen, L. L. Brown Paper Co., Adams, Mass., LO 

L. L. Brown’s Linen Ledger, L. L. Brown Paper Co., Adams, Mass., LO 
Logan E.F. Eggshell, Chillicothe Paper Co., Chillicothe, 0., L 

Logan E.F. Super, Chillicothe Paper Co., Chillicothe, O., L 
Longfellow Cover, Arthur Schroeder Paper Co., Inc., New York, N-Y., L 
Louisiana Colored Tag, International Paper Co., New York, N.Y., LO 
Luquotype Master Paper, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 
Lusterkote Cover, S. D. Warren Co., Boston, Mass., LO 

Lusterkote Cover-Bristol, S. D. Warren Co., Boston, Mass., LO 
Lustro Dull, S. D. Warren Co., Boston, Mass., L 

Lustro Gloss, S. D. Warren Co., Boston, Mass., L 

Lustro Gloss Cover, S. D. Warren Co., Boston, Mass., L 

Lustro Gloss Cover-Bristol, S. D. Warren Co., Boston, Mass., L 
Lynflax Parchment, Brightwater Paper Co., Adams, Mass., LO 


M 


Maderite Bond, Mead Papers, Inc., Dayton, 0., O 

Made (W)right Index, Mead Papers, Inc., Dayton, O., LO 
Mainefold Enamel, Oxford Paper Co., New York, N.Y., L 
Mainefold Enamel Dull, Oxford Paper Co., New York, N.Y., L 
Mainflex Offset Enamel, Oxford Paper Co., New York, N.Y., O 
Mainflex Offset Enamel Dull, Oxord Paper Co., New York, N.Y., O 
Management Bond, Hammermill Paper Co., Erie, Pa., LO 


Manifest Bond, Eastern Fine Paper G Pulp Div., Standard Packaging Corp., 
Bangor, Me., LO 

Manifest Duplicator, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Manifest Ledger, Eastern Fine Paper & Pulp Div., Standard Packaging Corp., 
Bangor, Me., LO 

Manifest Mimeo Bond, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Masterfold Enamel, Appleton Coated Paper Co., Appleton, Wis., LO 

Maxopaque, Howard Paper Mills, Inc., Dayton, O., LO 

Maxwell Bond, Howard Paper Mills Inc., Dayton, O., LO 

Maxwell Mimeo, Howard Paper Mills Inc., Dayton, O. 

Maxwell Offset, Howard Paper Mills Inc., Dayton, 0., O 

M.C, Folding & Cover, Martin Cantine Co., Saugerties, N.Y., L 

Mead Bond, Mead Papers, Inc., Dayton, 0., O 

MeadBrite, Mead Papers, Inc., Dayton, O., LO 

Mead Safety, Mead Papers, Inc., Dayton, 0., 0 

Mead Duplicator, Mead Papers, Inc., Dayton, O., 0 

Mead Ledger, Mead Papers, Inc., Dayton, O., O 

Mead Mimeo, Mead Papers, Inc., Dayton, 0., O 

Mead Opaque, Mead Papers, Inc., Dayton, O., LO 

Mellochrome Dull Coated Bristol, Appleton Coated Paper Co., 
Appleton, Wis., LO 

Merit Bond, Byron Weston Co., Dalton, Mass., LO 

Merit Index, Byron Weston Co., Dalton, Mass., LO 

Merritt M.C. C2S, St. Regis Paper Co., New York, N.Y., L 

Middletown Post Card, Sorg Paper Co., Middletown, O., LO 

Millers Falls Bond, Millers Falls Paper Co., Millers Falls, Mass., LO 

Millers Falls Ezerase Bond, Millers Falls Paper Co., Millers Falls, Mass., LO 

Millers Falls Ezerase Onion Skin, Millers Falls Paper Co., Millers Falls, Mass., LO 

Millers Falls Gibraltar Onion Skin, Millers Falls Paper Co., Millers Falls, 
Mass., LO 

Millers FallsOld Deerfield Bond, Millers Falls Paper Co., Millers Falls, Mass., LO 

Millers Falls Onion Skin, Millers Falls Paper Co., Millers Falls, Mass., LO 

Millers FallsOpaque Parchment, Millers Falls Paper Co., Millers Falls, Mass., LO 

M-] Dry-Stik, Ludlow Papers Inc., Ware, Mass 

M-] Gummed Hollands, Ludlow Papers Inc., Ware, Mass 

M-J Super Cover, Ludlow Papers Inc., Ware, Mass., LO 

Mobile Index White and Buff, Hollingsworth & Whitney Div.. Scott Paper Co., 
Chester, Pa, LO 

Mobile Tag Ivory and White, Hollingsworth & Whitney Div, Scott Paper Co, 
Chester, Pa., LO 

Mobile Vellum White, Hollingsworth & Whitney Div., Scott Paper Co., 
Chester, Pa., LO 

Modern Gloss, Consolidated Water Power & Paper Co., Chicago, III., L 

Modernroto, Consolidated Water Power & Paper Co., Chicago, III., Rotogravure 

Mohawk Offset, Mohawk Paper Mills Inc., Cohoes, N.Y., O 

Mohawk Opaque Smooth, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Mohawk Opaque Vellum, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Mohawk Superfine Bond, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Mohawk Superfine Bristol, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Mohawk Superfine Cover, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Mohawk Superfine Text, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Mohawk Vellum Bristol, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Mohawk Vellum Cover, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Moistrite Bond, Mead Papers, Inc., Dayton, O., O 

Moistrite Duplicator, Mead Papers, Inc., Dayton, O., O 

Moistrite Ledger, Mead Papers, Inc., Dayton, 0., O 

Moistrite Mimeo, Mead Papers, !1c., Dayton, O., 0 

Moistrite Offset, Mead Papers, Inc., Dayton, O., 0 

Monarch Litho C1S, Allied Paper Corp., Kalamazoo, Mich., O 

Montclair Vellum, Fitchburg Paper Co., Fitchburg, Mass., O 

Montgomery Bond, Hamilton Paper Co., Miquon, Pa., LO 

Montgomery Duplicator, Hamilton Paper Co., Miquon, Pa., LO 

Montgomery Ledger, Hamilton Paper Co., Miquon, Pa., LO 

Montgomery Mimeo, Hamilton Paper Co., Miquon, Pa., LO 

Mountie Book, Northwest Paper Co., Cloquet, Minn., LO 

Mountie Offset, Northwest Paper Co., Cloquet, Minn., O 

Mountie Text, Northwest Paper Co., Cloquet, Minn., L 

Mt. Vernon Cover, Hawthorne Paper Co., Kalamazoo, Mich., L 

Mt. Vernon Text, Hawthorne Paper Co., Kalamazoo, Mich., L 

Multifect Coated Book Paper, Kimberly-Clark Corp., Neenah, Wis., L 

Multistik (Gummed), Ludlow Papers Inc., Ware, Mass., LO 

Munising Bond, Kimberly-Clark Corp. (Munising Div.), Neenah, Wis., LO 

Munising Ledger, Kimberly-Clark Corp., (Munising Div.), Neenah, Wis., LO 

Munising Opaque, Kimberly-Clark Corp., (Munising Div.), Neenah, Wis., LO 
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National Bank Bond, Fox River Paper Corp., Appleton, Wis., LO 
National Bank Ledger, Fox River Paper Corp., Appleton, Wis., LO 








Navajo Cover, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Navajo Ledger, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Navajo Text, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Neenah Bond, Kimberly-Clark Corp. (Neenah Paper Div.), Neenah, Wis., LO 

Neenah Index, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 

Neenah Laid, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 

Neenah Ledger, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 

Neenah Machine Posting Ledger, Kimberly-Clark Corp., (Neenah Paper Div.), 
Neenah, Wis., LO 

Neenah Onionskin, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 

Neenah Opaque, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 

Nekoosa Bond, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Nekoosa Duplicator, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Nekoosa Fantasy, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Nekoosa-Fax, Nekoosa-Edwards Paper Co., Port Edwards, Wis 

Nekoosa Ledger, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Nekoosa Manifold, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Nekoosa Master-Lucent, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Nekoosa Mimeo, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Nekoosa Offset, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Nekoosa Opaque, Nekoosa-Edwards Paper Co., Port Edwards, Wis., LO 

Northbrook Bond, Allied Paper Corp., Kalamazoo, Mich., 0 

Northbrook Duplicator, Allied Paper Corp., Kalamazoo, Mich., O 

Northbrook Mimeo, Allied Paper Corp., Kalamazoo, Mich. O 

Northland Offset, Mead Papers, Inc., Dayton, O., O 

Northlite Duplicator, Mead Papers, Inc., Dayton, O., O 

Northlite Mimeo, Mead Papers, Inc., Dayton, O., O 

Northlite Offset, Mead Papers, Inc., Dayton, O., O 

Northwest Bond, Northwest Paper Co., Cloquet, Minn., LO 

Northwest Duplicator, Northwest Paper Co., Cloquet, Minn., L 

Northwest Index Bristol, Northwest Paper Co., Cloquet, Minn., L 

Northwest Ledger, Northwest Paper Co., Cloquet, Minn., L 

Northwest Mimeo Bond, Northwest Paper Co., Cloquet, Minn., L 

Northwest Post Card, Northwest Paper Co., Cloquet, Minn., L 

Northwest Velopaque Cover, Northwest Paper Co., Cloquet, Minn., L 

Northwest Velopaque Text, Northwest Paper Co., Cloquet, Minn., L 

Novel Printing, Arthur Schroeder Paper Co., Inc., New York, N. Y., L 

Nypen, New York & Pennsylvania Co., Inc., New York, N.Y., L 


0 
Oakleaf Cover, !nternational Paper Co., New York, N.Y., LO 
Odin Bond, Bergstrom Paper Co., Neenah, Wis., LO 
Odin Duplicator, Bergstrom Paper Co., Neenah, Wis., LO 
Odin Mimeograph, Bergstrom Paper Co., Neenah, Wis., LO 
Offset Enamel Dull, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Dull Cover, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Dull Cover-Bristol, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Falmouth, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Falmouth Cover, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Falmouth Cover-Bristol, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Gloss, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Gloss Cover, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Gloss Cover-Bristol, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Saxony, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Saxony Cover, S. D. Warren Co., Boston, Mass., O 
Offset Enamel Saxony Cover-Bristol, S. D. Warren Co., Boston, Mass., O 
Old Council Tree Bond, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, LO 
Old Council Tree Onionskin, Kimberly-Clark Corp., (Neenah Paper Div.), LO 
Olde Style, S. D. Warren Co., Boston, Mass., L 
Old Hampshire Bond, Byron Weston Co., Dalton, Mass., LO 
Old Ironsides Ledger, Gilbert Paper Co., Menasha, Wis., LO 
Old Ivory Enamel, Mead Papers, Inc., Dayton, O., L 
Old Spanish Cover, International Paper Co., New York, N.Y., LO 
Old Stratford, Strathmore Paper Co., W. Springfield, Mass., LO 
Old Tavern Casein Metallic Gummed, Ludlow Papers Inc., Ware, Mass., LO 
Old Tavern Gold & Platinum Cover, Ludlow Papers, Inc., Ware, Mass., LO 
Old Tavern Gold & Platinum Label, Ludlow Papers Inc., Ware, Mass., LO 
Old Tavern Gold & Platinum Cover, Ludlow Papers, Inc., Ware, Mass., LO 
Olympic Bristol, Mead Papers, Inc., Dayton, O., LO 
Original Topsham Text, Arthur Schroeder Paper Co. Inc., New York, N.Y., L 
Otis Bristol, International Paper Co., New York, N.Y., LO 
Outdoor Board, Beveridge Paper Co., Indianapolis, Ind., LO 
Overprint Label, S. D. Warren Co., Boston, Mass., LO 
Oxford Graph Enamel, Oxford Paper Co., New York, N.Y,, L 
Oxford Print Enamel, Oxford Paper Co., New York, NY., L 
Oxford White Velvet, Oxford Paper Co., New York, N.Y., 0 


Pastelle, Strathmore Paper Co., W. Springfield, Mass., LO 
Pab Cover, Peninsular Paper Co., Ypsilanti, Mich., LO 
Paragon Duplicator, Kimberly-Clark Corp., (Munising Div.), Neenah, Wis., LO 


Parchtex, Sorg Paper Co., Middletown, O., LO 

Peninsular Duplex Cover, Peninsular Paper Co., Ypsilanti, Mich., LO 

Penn/Brite, New York & Pennsylvania Co., Inc., New York, N.Y., O 

Penn/Brite Plate, New York & Pennsylvania Co., Inc., New York, N.Y., LO 

Penn/Flex, New York & Pennsylvania Co., Inc., New York, N.Y., O 

Penn/Gloss Plate, New York & Pennsylvania Co., Inc., New York, N.Y., L 

Penn/Print, New York & Pennsylvania Co., Inc., New York, N.Y., LO 

Permafex Ledger, Allied Paper Corp., Kalamazoo, Mich., O 

Permakolor C1S Litho Label, Appleton Coated Paper Co., Appleton, Wis., LO 

Permanized Onion Skin, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Permanized Parchment, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Pervenac Heat-Seal Papers, Nashua Corp, Nashua, N.H. 

Pilgrim Greeting Card, Eastern Fine Paper G Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Pilgrim Offset, Eastern Fine Paper & Pulp Div., Standard Packaging Corp 
Bangor, Me., LO 

Pilgrim Papeterie, Eastern Fine Paper & Pulp Div., Standard Packaging Corp 
Bangor, Me., LO 

Pine Tree Cover, Arthur Schroeder Paper Co. Inc., New York, N.Y., L 

Pinnacle Bond, West Virginia Pulp and Paper Co., New York, N.Y., O 

Pinnacle Duplicator, West Virginia Pulp and Paper Co., New York, N.Y., O 

Pinnacle Mimeo, West Virginia Pulp and Paper Co., New York, N.Y., O 

Pinnacle Multipress, West Virginia Pulp and Paper Co., New York, N.Y., O 

Pinnacle Offset, West Virginia Pulp and Paper Co., New York, N.Y., O 

Pinnacle Opaque Offset, West Virginia Pulp and Paper Co., New York, N.Y., O 

Placard C1S, Beveridge Paper Co., Indianapolis, Ind., L 

Planoflex Coated Offset, Oxford Paper Co., New York, N.Y., O 

Plated Papers, Ludlow Papers Inc., Needham Heights, Mass., LO 

Plover Bond, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Plover Ledger, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Plover Letter, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Plover Onion Skin, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Plover Opaque, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Plover Translucent, Whiting-Plover Paper Co., Stevens Point, Wis., LO 

Polar Enamel Dull, Oxford Paper Co., New York, N.Y., L 

Polarglo Cover Embossed, Geo. A. Whiting Paper Co., Menasha, Wis., LO 

Polarglo Cover Plain, Geo. A. Whiting Paper Co., Menasha, Wis., LO 

Polarglo Text Embossed, Geo. A. Whiting Paper Co., Menasha, Wis., LO 

Polarglo Text Plain, Geo. A. Whiting Paper Co., Menasha, Wis., LO 

Polar Offset Enamel, Oxford Paper Co., New York, N.Y., O 

Polar Offset Enamel Dull, Oxford Paper Co., New York, N. Y., O 

Polar Superfine Enamel, Oxford Paper Co., New York, N.Y., L 

Polychrome Dull Coated Book, Appleton Coated Paper Co., Appleton, Wis., LO 

Popular Index, Standard Paper Manufacturing Co., Richmond, Va., LO 

Popular Ledger, Standard Paper Manufacturing Co., Richmond, Va., LO 

Porcelain, Strathmore Paper Co., W. Springfield, Mass., LO 

Porcelain Enamel Shelf Paper, Appleton Coated Paper Co., Appleton, Wis 

Poseidon Opaque Bristol, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Poseidon Opaque Cover, Mohawk Paper Mills Inc., Cohoes, N.Y., LO 

Poseidon Opaque Text, Mohawk Paper Mills Inc., Cohoes, N.¥., LO 

Potomac Cover, Mead Papers, Inc., Dayton, O., LO 

Prentice Coated Cover, Kimberly-Clark Corp., Neenah, Wis., O 

Prentice Offset Enamel, Kimberly-Clark Corp., Neenah, Wis., 0 

Princess Anne Bond, Union Bag-Camp Paper Corp., New York, N.Y., 0 

Printflex Cover, Mead Papers, Inc., Dayton, O., LO 

Printflex Enamel, Mead Papers, Inc., Dayton, O., LO 

Printone, S. D. Warren Co., Boston, Mass., L 

Printone Lithoplate, S. D. Warren Co., Boston, Mass., O 

Process Blanks, Beveridge Paper Co., Indianapolis, Ind., LO 

Process Plate Enamel, Mead Papers, Inc., Dayton, O., L 


Production Gloss, Consolidated Water Power & Paper Co., Chicago, III, L 
Productolith, Consolidated Water Power & Paper Co., Chicago, IIl., LO 
Productoroto, Consolidated Water Power & Paper Co., Chicago, IIl., Rotogravure 


Public Service Bond, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 
Pubtext Coated, Oxford Paper Co., New York, N.Y., L 


R 

Radiance Bond, Gilbert Paper Co., Menasha, Wis., LO 
Rangeley Gloss Plate Offset, Oxford Paper Co., New York, N.Y., 0 
Rangeley Offset, Oxford Paper Co., New York, N.Y., O 
Rangeley Satin Plate Offset, Oxford Paper Co., New York, N.Y., O 
Ranger Offset, Northwest Paper Co., Cloquet, Minn., O 
Rase-Rite Bond, Byron Weston Co., Dalton, Mass., LO 
Rase-Rite Onion Skin, Byron Weston Co., Dalton, Mass., LO 
Refold Coated Cover, Champion Paper and Fibre Co., Hamilton, O., LO 
Refold Enamel Champion Paper and Fibre Co., Hamilton, O., L 
Register Bond, Eastern Fine Paper & Pulp Div., Standard Packaging Corp., 

Bangor, Me., LO 
Relyon Reproduction Paper, Ludlow Papers Inc., Ware, Mass. 
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Replica, Strathmore Paper Co., W. Springfield, Mass., LO 

Research Bond, Byron Weston Co., Dalton, Mass., LO 

Resistall Index Bristol, L. L. Brown Paper Co., Adams, Mass., LO 

Resisiall Linen Ledger, L. L. Brown Paper Co., Adams, Mass., LO 

Resoiute Index, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 

Resolute Ledger, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 

Resource Bond, Gilbert Paper Co., Menasha, Wis., LO 

Rhododendron Cover, Strathmore Paper Co., W. Springfield, Mass., LO 

Richfold Enamel, Mead Papers, Inc., Dayton, O., L 

Richgloss Enamel, Mead Papers, Inc., Dayton, O., O 

Rippletuf Cover, International Paper Co., New York, N.Y., LO 

Rising Bond, Rising Paper Co., Housatonic, Mass., LO 

Rising Hillsdale Bristol, Rising Paper Co., Housatonic, Mass., LO 

Rising Hillsdale Wedding, Rising Paper Co., Housatonic, Mass., LO 

Rising Line Marque, Ludlow Papers Inc., Housatonic, Mass., LO 

Rising No. 1 Index, Rising Paper Co., Housatonic, Mass., LO 

Rising Opaque Bond, Rising Paper Co., Housatonic, Mass., LO 

Rising Parchment, Rising Paper Co., Housatonic, Mass., LO 

Rising Platinum Bristol, Rising Paper Co., Housatonic, Mass., LO 

Rising Platinum Paper, Rising Paper Co., Housatonic, Mass., LO 

Rising Winsted Bristol, Rising Paper Co., Housatonic, Mass., LO 

Rising Winsted Glo-Brite Bristol, Rising Paper Co., Housatonic, Mass., LO 

Rising Winsted Glo-Brite Cover, Rising Paper Co., Housatonic, Mass., LO 

Rising Winsted Glo-Brite Text, Rising Paper Co., Housatonic, Mass., LO 

Rising Winsted Glo-Brite Vellum, Rising Paper Co., Housatonic, Mass., LO 

Rising Winsted Thin-Plate Bristol, Rising Paper Co., Housatonic, Mass., LO 

Rising Winsted Wedding, Rising Paper Co., Housatonic, Mass., LO 

Rosedale Book E.F., Hamilton Paper Co., Miquon, Pa., L 

Rosedale Book Eggshell, Hamilton Paper Co., Miquon, Pa., L 

Rosedale Book Super, Hamilton Paper Co., Miquon, Pa., L 

Rosedale Offset, Hamilton Paper Co., Miquon, Pa., LO 

Royal Worcester Enamel Blotting, Standard Paper Manufacturing Co., 
Richmond, Va., LO 

Rumford Offset, Oxford Paper Co., New York, N.Y., O 


Sabre Index, Champion Paper and Fibre Co., Hamilton, O., LO 

Sapphire Opaque, Brightwater Paper Co., Adams, Mass., LO 

Saratoga Coated Book, International Paper Co., New York, N.Y., L 

Saratoga Coated Offset, International Paper Co., New York, N.Y., LO 

Satin Finish Bristol, Beveridge Paper Co., Indianapolis, Ind., LO 

Satin Proof Enamel, Champion Paper and Fibre Co., Hamilton, O., L 

SatinTone Bristol, Fox River Paper Corp., Appleton, Wis., LO 

SatinTone Thin Card, Fox River Paper Corp., Appleton, Wis., LO 

SatinTone Vellum, Fox River Paper Corp., Appleton, Wis., LO 

Saturn Wove and Laid, Crocker, Burbank Papers Inc., Fitchburg, Mass., L 

Saxon, Strathmore Paper Co., W. Springfield, Mass., LO 

Scriptic Mimeo, Champion Paper and Fibre Co., Hamilton, O. 

Sea Foam Bond, Brownville Paper Co., Brownville, N.Y., LO 

Selsago Label, S. D. Warren Co., Boston, Mass., LO 

Shalimar, Curtis Paper Co., Newark, Del., LO 

Shasta Cover Embossed, Chillicothe Paper Co., Chillicothe, O., O 

Shasta Cover Vellum, Chillicothe Paper Co., Chillicothe, 0., O 

Shasta Text Embossed, Chillicothe Paper Co., Chillicothe, 0., O 

Shasta Text Vellum, Chillicothe Paper Co., Chillicothe, O., O 

Sheerleaf Onion Skin, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Shenandoah Bristol, Standard Paper Manufacturing Co., Richmond, Va., LO 

Shenandoah Cover, Standard Paper Manufacturing Co., Richmond, Va., LO 

Shenandoah Text, Standard Paper Manufacturing Co., Richmond, Va., LO 

Shorewood Coated Offset, Kimberly-Clark Corp., Neenah, Wis., 0 

Silkote Offset, S. D. Warren Co., Boston, Mass., O 

Silverflake, Strathmore Paper Co., W. Springfield, Mass., L 

Sky Wove Cover, Chemical Fine Paper & Board Div., Standard Packaging 
Corp., Holyoke, Mass., LO 

Sno-Parch, Chemical Fine Paper & Board Div., Standard Packaging Corp., 
Holyoke, Mass., LO 

Snowland Printing, Mead Papers, Inc., Dayton, O., L 

Snowline Offset, Hamilton Paper Co., Miquon, Pa., LO 

Snoweave Cover, Peninsular Paper Co., Ypsilanti, Mich., LO 

Snoweave Text, Peninsular Paper Co., Ypsilanti, Mich., LO 

Softone, Martin Cantine Co., Saugerties, N.Y., L 

Softone Plate, Oxford Paper Co., New York, N.Y., L 

Solar EF & Eggshell, Allied Paper Corp., Kalamazoo, Mich., L 

Solar Offset, Allied Paper Corp., Kalamazoo, Mich., 0 

Sorg’s Leather Embossed, Sorg Paper Co., Middletown, O., LO 

Sorg’s Plate, Sorg Paper Co., Middletown, O., LO 

Spanish Grain Duplex Cover, Beckett Paper Co., Hamilton, O., LO 

Sparklekote-F, Ludlow Papers Inc., Needham Heights, Mass., LO 

Spearhead Safety, Bergstrom Paper Co., Neenah, Wis., LO 


Speedmaster, Kimberly-Clark Corp., (Neenah Paper Div.), Neenah, Wis., LO 

Spotlight Cover, Mead Papers, Inc., Dayton, O., LO 

Springhill Bond, International Paper Co., New York, N.Y., LO 

Springhill Duplicator, International Paper Co., New York, N.Y., LO 

Springhill Index, International Paper Co., New York, N.Y., LO 

Springhill Ledger, International Paper Co., New York, N.Y., LO 

Springhill Mimeograph, International Paper Co., New York, N.Y., LO 

Springhill Post Card, International Paper Co., New York, N.Y., LO 

Springhill Tag, International Paper Co., New York, N.Y., LO 

Springhill Vellum Bristol, International Paper Co., New York, N.Y., LO 

Stamina Ledger, Geo. A. Whiting Paper Co., Menasha, Wis., LO 

Standard Blotting, Standard Paper Manufacturing Co., Richmond, Va., L 

Standard Offset, Standard Paper Manufacturing Co., Richmond, Va., LO 

Standard Photo Blotting, Standard Paper Manufacturing Co., Richmond, Va 

Standard Seed Germinating Blotting, Standard Paper Manufacturing Co., 
Richmond, Va. 

Standard Vellum Opaque, Standard Paper Manufacturing Co., Richmond, Va., LO 

Starlight Opaque Book, Brownville Paper Co., Brownville, N.Y., LO 

Sterling Letterpress Enamel, West Virginia Pulp and Paper Co., New York, L 

Sterling Litho C1S, West Virginia Pulp and Paper Co., New York, N.Y., O 

Sterling Offset Enamel, West Virginia Pulp and Paper Co., New York, N.Y., O 

Sterling Recordwrap C1S, West Virginia Pulp and Paper Co., New York, N.Y., O 

Sterling Washproof C1S, West Virginia Pulp and Paper Co., New York, N.Y., L 

Sterling Waxbar C1S, West Virginia Puly and Paper Co., New York, N.Y., L 

St. Lawrence Opaque, Brownville Paper Co., Brownville, N.Y., LO 

Stoneridge, Curtis Paper Co., Newark, Del., LO 

Stonewall Linen Ledger, Kimberly-Clark Corp. (Neenah Paper Div.), Neenah, 
Wis., LO 

Strathlucent, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Bond, Stratnmore Paper Co., W. Springfield, Mass., LO 

Strathmore Bond Air Mail, Strathmore Paper Co., Springfield, Mass., LO 

Strathmore Bond Multicopy, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Bond Onion Skin, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Bond Opaque, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Bond Transmaster, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Charcoal Paper, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Cover, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Drawing Board, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Drawing Paper, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore IIlustration Board, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Index, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Ledger, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Negative, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Opaque, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Parchment, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Parchment Onion Skin, Strathmore Paper Co., W. Springfield, LO 

Strathmore Patent Office Board. Strathmore Paper Co., W. Soringfield, Mass., LO 

Strathmore Script, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Text, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Water Color, Strathmore Paper Co., W. Springfield, Mass., LO 

Strathmore Writing, Strathmore Paper Co., W. Springfield, Mass., LO 

Strongheart Index, Mead Papers, Inc., Dayton, O., LO 

Success Bond, Kimberly-Clark Corp. (Neenah Paner Div.), Neenah, Wis., LO 

Success Onionskin, Kimberly-Clark Corp. (Neenah Paper Div.), Neenah, Wis., LO 

Suede, Mead Papers, Inc., Dayton, O., LO 

Sulgrave Cover, Standard Paper Manufacturing Co., Richmond, Va., LO 

Sulgrave Plate, Standard Paper Manufacturing Co., Richmond, Va., LO 

Sulgrave Text, Antique Laid, Standard Paper Manufacturing Co., Richmond, 
Va., LO 

Sulgrave Text, Antique Wove, Standard Paper Manufacturing Co., Richmond, 
Va., LO 

Sun Dial Index, Sorg Paper Co., Middletown, O., LO 

Sunlite M.C. C2S, St. Regis Paner Co., New York, N.Y., O 

Sunray Opaque Vellum, Hopper Paper Co., Reading, Pa., LO 

Superfine Bristol, Mead Papers, Inc., Dayton, O., LO 

Superior Manuscript Cover, Byron Weston Co., Dalton, Mass., LO 

Super-Plate Blotting, Standard Paper Manufacturing Co., Richmond, Va., L 

Supertuff Coated Cover, Appleton Coated Paper Co., Appleton, Wis., LO 


Surfa/gloss, Printing Paper Div., Crown Zellerbach Corp., Chicago, IIl., Lb 
Surfa/lith, Printing Paper Div., Crown Zellerbach Corp., Chicago, Ill., 0 
Surfa/mat, Printing Paper Div.. Crown Zellerbach Corp., Chicago, IIl., 0 


Swift River Coated Offset, Oxford Paper Co., New York, N.Y., 0 


T 


Talisman Cover, Lee Paper Co., Vicksburg, Mich., LO 

Talisman Text, Lee Paper Co., Vicksburg, Mich., LO 

Templar Coated Offset, Champion Paper and Fibre Co., Hamilton O., O 
Tenor Offset C1S, Crocker, Burbank Papers Inc., Fitchburg, Mass., O 
Tensalex, Sorg Paper Co., Middletown, O., LO 

Test Book E.F., Hamilton Paper Co., Miquon, Pa., L 

Test Book Eggshell, Hamilton Paper Co., Miquon, Pa., L 





Test Book Super, Hamilton Paper Co., Miquon, Pa., L 

Test Litho, Hamilton Paper Co., Miquon, Pa., LO 

Test Offset, Hamilton Paper Co., Miquon, Pa., LO 

Teton Cover, Lee Paper Co., Vicksburg, Mich., LO 

Teton Text, Lee Paper Co., Vicksburg, Mich., LO 

Texoprint, Kimberly-Clark (Munising Div.), Neenah, Wis., LO 

Textgloss M.C. C2S, St. Regis Paper Co., New York, N.Y., L 

Thintext, S. D. Warren Co., Boston, Mass., L 

Thistlemark Bond, Strathmore Paper Co, W. Springfield, Mass., LO 

Thornbrook Bond, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thornbrook Index, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thornbrook Ledger, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thorncrest Bond, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thorncrest Index, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thorncrest Ledger, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thor Offset, Bergstrom Paper Co., Neenah, Wis., O 

Thornwood Bond, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thornwood Duplicator, Hawthorne Paper Co., Kalamazoo, Mich. 

Thornwood Index, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thornwood Ledger, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Thornwood Mimeograph, Hawthorne Paper Co., Kalamazoo, Mich. 

Thornwood Translucent Master, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Ticonderoga Book, International Paper Co., New York, N.Y., L 

Ticonderoga Cover, International Paper Co., New York, N.Y., LO 

Ticonderoga Offset, International Paper Co., New York, N.Y., LO 

Ticonderoga Text, International Paper Co., New York, N.Y., LO 

Tintex, Peninsular Paper Co., Ypsilanti, Mich., LO 

Titania Thin Card, Fox River Paper Corp., Appleton, Wis., LO 

Tough Check, International Paper Co., New York, N.Y., LO 

Trowbridge Duplicator, Hamilton Paper Co., Miquon, Pa., LO 

Trowbridge Mimeo, Hamilton Paper Co., Miquon, Pa., LO 

Trowbridge Writing, Hamilton Paper Co., Miquon, Pa., LO 

Trufect Enamel, Kimberly-Clark Corp., Neenah, Wis., L 

Tudor Linen Ledger, Kimberly-Clark Corp. (Neenah Paper Div.), Neenah, 
Wis., LO 

Tuf-Tear Tag, Champion Paper and Fibre Co., Hamilton, O., LO 

Tufwite, Riegel Paper Corp., New York, N.Y., LO 

Tuscan Cover, Peninsular Paper Co., Ypsilanti, Mich., LO 

Tweed Text, Beckett Paper Co., Hamilton, O., LO 

Tweedweave, Curtis Paper Co., Newark, Del., LO 

20th Century, Riegel Paper Corp., New York, N. Y., LO 

Twin Tone Cover, Peninsular Paper Co., Ypsilanti, Mich., LO 

Twin Tone Text, Peninsular Paper Co., Ypsilanti, Mich., LO 

Typacount Index, Byron Weston Co., Dalton, Mass., LO 

Typacount Ledger, Byron Weston & Co., Dalton, Mass., LO 

Typobulk Eggshell, Allied Paper Corp., Kalamazoo, Mich., L 


Uniflex C1S, Oxford Paper Co., New York, N.Y., O 

Union Watermarked Bond, Eastern Fine Paper & Pulp Div., Standard Packaging 
Corp., Bangor, Me., LO 

Union W/M Papers, American Writing Paper Corp., Holyoke, Mass., LO 

Universal Offset, Ecusta Paper Products, Olin Mathieson, Pisgah Forest, N.C., O 

Utility Printing, Arthur Schroeder Paper Co. Inc., New York, N.Y., L 

Utopian, Curtis Paper Co., Newark, Del., L 


Vac-Cup-Bac Poster, West Virginia Pulp and Paper Co., New York, N.Y., O 

Valid Onion Skin, Fox River Paper Corp., Appleton, Wis., LO 

Velour Enamel, Allied Paper Corp., Kalamazoo, Mich., L 

Velour Offset Enamel, Allied Paper Corp., Kalamazoo, Mich., O 

VelvaGlo Adhesive Paper, Radiant Color Co., Oakland, Calif., LO 

Velva-Glo Cardboards, Radiant Color Co., Oakland, Calif., LO 

Velva-Glo Gummed Paper, Radiant Color Co., Oakland, Calif., LO 

Velva-Glo Pressure Paper, Radiant Color Co., Oakland, Calif., LO 

Velva-Glo Sensitive Paper, Radiant Color Co., Oakland, Calif., LO 

Velvetone, Martin Cantine Co., Saugerties, N.Y., L 

Velvo Letterpress Enamel, West Virginia Pulp and Paper Co., New York, N.Y., L 

Verifax, Howard Paper Mills Inc., Dayton, O. 

Verifax Copy Paper, Brightwater Paper Co., Adams, Mass., LO 

Vicksburg Cover, Lee Paper Co., Vicksburg, Mich., LO 

Vicksburg Text, Lee Paper Co., Vicksburg, Mich., LO 

Vicksburg Tiara Stipple Cover, Lee Paper Co., Vicksburg, Mich., LO 

Vicksburg Tiara Stipple Text, Lee Paper Co., Vicksburg, Mich., LO 

Victorian Cover, Hamilton Paper Co., Miquon, Pa., LO 

Victorian Text, Hamilton Paper Co., Miquon, Pa., LO 

Visionaid Bond, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Vision Ledger, Hawthorne Paper Co., Kalamazoo, Mich., LO 

Volume Bond, Eastern Fine Paper & Pulp Div., Standard Packaging Corp.., 
Bangor, Me., LO 


Waretone Box Wrap, Ludlow Papers Inc., Ware, Mass. 
Waretone-F, Ludlow Papers, Inc., Ware, Mass., L 
Waretone Gift Wrap, Ludlow Papers Inc., Ware, Mass 


Waretone Label, Ludiow Papers Itic., Ware, Mass., LO 

Waretone White Covers C1S, Ludlow Papers Inc., Ware, Mass., LO 

Waretone White Postcard C1S, Ludlow Papers Inc., Ware, Mass., LO 

Waverly Ledger, Byron Weston Co., Dalton, Mass., LO 

Waylite Letterpress, Ecusta Paper Products, Olin Mathieson, Pisgah Forest, 

E ome 

Waylite Offset Duplicating, Ecusta Paper Products, Olin Mathieson, Pisgah 
Forest, N.C., O 

Weatherproof Bristol, Riege! Paper Corp., New York, N.Y., LO 

Wedgwood Coated Offset, Champion Paper and Fibre Co., Hamilton, O., 0 

Wedgwood Offset, Champion Paper and Fibre Co., Hamilton, O., O 

Welvo Offset Enamel, West Virginia Pulp and Paper Co., New York, N.Y., 0 

Wescar Gloss Plate Offset, Oxford Paper Co., New York, N.Y., O 

Wescar Offset, Oxford Paper Co., New York, N.Y., O 

Wescar Offset Pastels, Oxford Paper Co., New York, N.Y., O 

Wescar Satin Plate Offset, Oxford Paper Co., New York, N.Y., O 

Westbrook Gloss, S. D. Warren Co., Boston, Mass., L 

Weston Bond, Byron Weston Co., Dalton, Mass., LO 

Weston’s Machine Posting Index, Byron Weston Co., Dalton, Mass., LO 

Weston’s Machine Posting Ledger, Byron Weston Co., Dalton, Mass., LO 

Weston’s Onion Skin, Byron Weston Co., Dalton, Mass., LO 

Weston’s Opaque Script, Byron Weston Co., Dalton, Mass., LO 

Weycroft Cover, Hamilton Paper Co., Miquon, Pa., LO 

Weycroft Text, Hamilton Paper Co., Miquon, Pa., LO 

Whippet Bond, Hammermil! Paper Co., Erie, Pa., LO 

Whippet Duplicator, Hammermil! Paper Co., Erie, Pa., LO 

Whippet Ledger, Hammermill Paper Co., Erie, Pa., LO 

Whippet Mimeograph, Hammermil! Paper Co., Erie, Pa., LO 

White Cloud Onionskin, Gilbert Paper Co., Menasha, Wis., LO 

White Coated Gummed Paper, Ludlow Papers Inc., Ware, Mass., LO 

White English Finish Gummed Paper, Ludlow Papers Inc., Ware, Mass., LO 

White Gold Strong Set, Hollingsworth & Whitney Div., Scott Paper Co., 
Chester, Pa., LO 

White Protection Safety, Bergstrom Paper Co., Neenah, Wis., LO 

White Sorex, Sorg Paper Co., Middletown, O., LO 

White Super Finish Gummed Papers, Ludlow Papers Inc., Ware, Mass., LO 

Williamsburg Offset, Union Bag-Camp Paper Corp., New York, N.Y., LO 

Winchester Bond, Byron Weston Co., Dalton, Mass., LO 

Winchester Index, Byron Weston Co., Dalton, Mass., LO 

Winchester Ledger, Byron Weston Co., Dalton, Mass., LO 

Woodbine Coated Cover, Appleton Coated Paper Co., Appleton, Wis., LO 

Woodbine Colored Enamel, Appleton Coated Paper Co., Appleton, Wis., LO 

Woodbine Duplex Bristol, Appleton Coated Paper Co., Appleton, Wis., LO 

Woodbine Duplex Enamel, Appleton Coated Paper Co., Appleton, Wis., LO 

Woodbine Folding Enamel, Appleton Coated Paper Co., Appleton, Wis., L 

Workwell Bond, Howard Paper Mills Inc., Dayton, O., LO 

Workwell Duplicator, Howard Paper Mills Inc., Dayton, O. 

Workwell Ledger, Howard Paper Mills Inc., Dayton, 0., LO 

Workwell Mimeo, Howard Paper Mills Inc., Dayton, O. 

Woronco Tints, Strathmore Paper Co., W. Springfield, Mass., LO 

Wytek Bond, Howard Paper Mills Inc., Dayton, O., LO 

Wytek Ledger, Howard Paper Mills, Inc., Dayton, 0., LO 


Zamora Cover, Peninsular Paper Co., Ypsilanti, Mich., LO 
Zena, Martin Cantine Co., Saugerties, N.Y., L 

Zenagloss Offset, Martin Cantine Co., Saugerties, N.Y., O 
Zenagloss Offset Cover, Martin Cantine Co., Saugerties, N.Y., O 





BRAND NAMES RELATED TO PAPER FIELD 


Dyes and Chemicals 

Avitex, E. |. du Pont de Nemours & Co., Dyes and Chemicals Div., 
Wilmington, Del., Finishing Agent 

Avitone, E. |. du Pont de Nemours & Co., Dyes and Chemicals Div., 
Wilmington, Del., Finishing Agent 

Calcofluor White, American Cyanamid Co., Dyes Dept., Bound Brook, 

. N.J., Brightener 

Dow Latexes, The Dow Chemical Co., Plastics Dept., Midland, Mich., 
Paper Coating 

Halopont, £. |. du Pont de Nemours & Co., Dyes and Chemicals Div., 
Wilmington. Del., Tinting Colors 

Paper White BP Optical Brightener, E. |. du Pont de Nemours & Co., 
Dyes and Chemicals Div., Wilmington, Del., Brightener 

Pontamine, E. |. du Pont de Nemours & Co., Dyes and Chemicals Div., 
Wilmington, Del., Dye 

Pontacyl, E. |. du Pont de Nemours & Co., Dyes and Chemicals Div., 
Wilmington, Del., Dye 





Surfaces 

Alcoa Aluminum Foil, Aluminum Company of America, Pittsburgh, Pa. 

Hot Melt Adhesives, E. |. du Pont de Nemours & Co., Fabrics and 
Finishes Div., Wilmington, Del. 

Koverite, The Barash Co., Div. of United States Plywood Corp., New 
York, N. Y 

PX, E. |. du Pont de Nemours & Co., Fabrics and Finishes Div., 
Wilmington, Del., Book Cloth 
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- DU PONT VINYL 
PX" CLOTH 


No book jackets needed on these books. The brilliant 
bindings of Du Pont vinyl ‘“‘PX’’* cloth alone are 
appealing enough to attract any eye... and they’ll 
stay that way. The secret — Du Pont’s exclusive viny]- 
impregnating process. It gives “PX” cloth a uniform, 
snow-white surface on which colors reproduce richer, 
truer, sharper—and—because vinyl’s tough, provides 
lasting protection against wear, abrasion and grime. 

Follett Publishing Company’s “Beginning-to-Read”’ 
series typifies the better-looking, better-wearing books 


you can get with Du Pont “‘PX” cloth. You’ll find it 


trouble-free in production, too. Next time ask for 


& t 
Pit a 


P pts 


A bright look on books that last 


Du Pont vinyl “PX” cloth. For free sample swatches 


write E. I. du Pont de Nemours & Co. (Inc.), Fabrics, 


Division, Dept. DM-20, Wilmington 98, Delaware. 


**PX” and ‘‘Fabrikoid”’ are Du Pont’s registered trademarks for its impreg- 
nated and coated bookbinding materials. Vinyl ‘‘PX” cloth patent applied for. 


PX* Cloth and Fabrikoid* 
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BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 


Poter’s Policeman 
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Casting About 


A regularly appearing irregular feature 


By Mildred Constantine 
































1 2 
The story of the letter C ‘he Shia’ <3 Gut pesna. tor this 

of the Desert’, animal is 
By Bradbury Thompson the camel, traceable back to 
Our alphabet was evolved through Western a eae cuaranenal or 
European, Roman and Greek civilizations third letter. ‘game’ (gah’mel). 
from the Phoenicians ~who based their original The tong neck... 
designs on familiar objects in everyday life. in relation 
The history of the letter ‘C’, which was to the head could 
first a Phoenician ‘picture’ of the easily be 
camel's head, is described at right. Two previous represented. 
presentations in this ‘Type Talk’ series 
described the evolution of the letter ‘A'from ' 
the ox and the letter ‘B' from the house. 
The book from which the accompanying text 
is reprinted (see credit tine) provides a 
genealogical chart of the complete alphabet — 3 4 
and such may be found in other The Greeks The Romans 
reference volumes. This writer was interested made changes did not forget 
to observe similar charts in four similar to the curve 
eighteenth and nineteenth century encyclopedias’ those in other and gave it both 
that he researched for engravings letters — the hard 
of camels for the design of the page. they improved and soft sounds 
* the shape (kay and gay). 
The engravings used here are from (above) Heck’s and changed 
‘Inconographic Encyclopaedia’, New York, the name 
1851 and Montfaucon's ‘L’Antiquité Expliquée’, to ‘gamma’. 
Paris, 1719. The type face is News Gothic. 





5 op 
Later on, about the j 
third century a p. 

to distinguish 

the ‘g’ sound from 
the ‘k’ sound 

they added 

a little bar below 
the opening. 

Thus we get both C 
and G from the 
picture of the camel. 


Bradbury 
Thompson 


ti 
t 


The Story of the Letter C is part of an article—‘A History of the Alphabet” —by Otto Ege. It is included in Books in Printing, edited by Paul Bennett, 


published by the World Publishing Co. (continued next page) 
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CAST SHAD ONS 





od ee eT 
FLEXO-LETTERING CO., INC. 


305 East 46 St., New York 17 
Since 1937 the greatest name in Trick: 
Photography and Process Lettering 

















Now Get 
4-COLOR PROCESS PICTURES 


on your 


e SALES BULLETINS 

e HOUSE ORGANS 

e DIRECT MAIL PIECES 
e LETTERHEADS 


. for littl more than a penny apiece. 


A new concept in printing developed by Colortone 
Press makes this possible. 


Fascinating COLOR IDEA KIT will give you the 
details. Send for it today on your letterhead. It’s 
free. of course. 


Colortone phesa 


COLOR STATIONERY SPECIALISTS 
Dept. P10 
2412 -17th STREET N.W. 
WASHINGTON 9, D. C. 
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Casting About. Recommended reading and looking 
~% & ‘ ‘ 


Jail Keys Made Here and other signs: photographs by Lee 
Boltin (published by McDowell, Obolensky, New York 
(see cut). The photographer's cynical yet humorous observa- 
tions of the inability of man to communicate with man; the 


conscious aesthetic with which he has made his selections of 


signs which also sometimes reveal the unconscious aesthetic 


of the signmaker. 

















Casting About: Recommended reading and looking 
Leo Lionni’s book, little blue and little yellow, written, illus- 
trated and designed by him, published by Meridian Books, 
New York. He calls it a story for Pippo and Ann and other 
children. It is a story for children of all ages —particularly 
adults —and its combination of anthropological, psycho- 
logical and aesthetic factors in the story content (see cut) 
together with the forms he invents, reveal the seriousness 
of the subject in the amazing simplicity of his style. 





They all hugged each other with joy 





April, 1959, issue of the Swiss magazine DU, with its con- 
densed historical survey featuring the non finito and its 
problems, extending from the second millenium B.c. right 


du 


od 








into the present day. Note the beautiful reproductions of 
Piranesi’s drawings, sculpture of the Greeks, Rodin and 
Brancusi, Gothic architecture, and Ingres’ paintings, among 
others. For those who cannot read German, there isa select- 
ive summary of the contents in English. 








THE COVER FOR THIS ISSUE 
OF PRINT WAS PRINTED ON 
CHAMPION’S 
REFOLD NO. 80 COVER STOCK 


Distributed in New York City by 


FOREST PAPER CO., Inc. 
87 Vandam St, N.Y., N.Y. WA. 4-1400 








Sitting 
Pretty 
with 
CAREY { 


“eZ ae eee at : ; 
Carey puts you ‘“‘on top of the world” with & 





printing that produces. That’s why shrewd 
printing buyers rely on Carey for a wide range 
of diversified jobs. Whether it’s letterpress or 


offset, in one, two, three, four and five colors, 


CAREY PRESS CORPORATION 
406 West 31st Street New York 1, N.Y. 











The Paper Brand Name Directory 
(Pages 57 to 66) 
IS PRINTED ON 


Appleton Woodbine Colored Enamel 


Distributed in New York City by 


FOREST PAPER CO., Inc. 
87 Vandam St., N. Y., N.Y. WA. 4-1400 

















Eye OPENER! The quality of “CLir Book” art is actually 
amazing ... and the time and money it can save you! 
Used and endorsed by top advertisers for ads, printing, 
publications, direct mail, etc. Letterpress or offset. Get 
our big “EYE OPENER” sample kit, worth about $15.00, 
for only... 





POSTPAID 





Your “kyr Opener” kit will include generous samples 
from the “CLIP BOOK OF LINE ART” and “ART DIRECTORS 
cup kit”, . . line drawings, halftones, lettering, pape 
sculpture, Serpentine Lines and Grafiklines. You'll have 
enough ready-to-use art for dozens of paste-ups. Satis- 
faction guaranteed. No salesmen will call. Attach a 
check for $1.95 to your letterhead and ask for our spe 
cial “EYE OPENER” kit. 


HARRY VOLK JR. ART STUDIO 
PLEASANTVILLE 5, NEW JERSEY 

















a christmas 
gift 

that continues 
giving 
pleasure, ideas, 
inspiration 


...all year! 


tw 


PRINT 


Print 


Imerica’s Graphic Design Magazine 


For the Art Director or Designer ... PRINT shows 
the paths others are taking. It goes deeper than just 
showing examples . . . it re-creates original sources of 


inspiration as a source of inspiration to others. 


For the creative Advertising Executive ... PRINT 
can help spur and spark creative imagination to help 
him contribute more toward solutions of graphic 
problems .. . and evaluate graphic work being done 


for him more effectively. 


For the man engaged in Production . . . PRINT 
can help him do his job more effectively by demon- 
strating the systems, methods and thinking of printers, 
typographers, art directors and designers is: oe by 
showing the newest, most economical and imaginative 
ways of utilizing the various graphic reproduction 


pre cesses, 








UD NNN. 


4 


i ee] 





= Seay , pe: &% a : 
PHOTOMECHANICAL VARIATIONS BY EDS T, 1 N 75 WEST 45 CIRCLE 5-6781-2 N. Y. 
line screen posterized mezzotint original 











For anyone vitally interested in good graphic arts 
.a gift of PRINT is a welcome gift, for it can stir 
the imagination, stimulate creative thinking, help in 
crease insight and income .. . and bring new pleasure 
month after month throughout the entire year. 
PRINT special Gilt Rates cost as little as $5.50 (a 
saving of $3.50 under the regular rate) when more 
than one gift subscription is given. And with each sub 
scription, PRINT will send a special acknowledge- 
ment of your gift at the Holiday Season. 
Whether as a business gift, or a personal gilt, when 
you give a PRINT subscription for Christmas you 
compliment the good taste of the recipient... and 


your own good taste and judgement as well. 





This Christmas, give a gift that means pleasure, ideas 
and inspiration through the entire year . . . give a gift 


subscription to PRINT. 





vift order form found in this issue. 


Use the handy g 
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package design 


DI FRANZA 
WILLIAMSON 
ASSOCIATES 
48 WEST 48 STREET: NEW YORK 36,K.Y 
CIRCLE 7:2650 








onsort 


the 
ORIGINAL 
CLARENDON 


from 
England 


STYLES: 
CONSORT 


6 to 36 pt. 


CONSORT LIGHT 


6 to 30 pt. 


CONSORT CONDENSED 


12 to 36 pt. 


CONSORT BOLD CONDENSED 


6 to 30 pt. 


CONSORT BOLD 


10 to 36 pt. 


CONSORT ITALIC 


6 to 36 pt. 
Send for free complete showings 
Exclusive U.S. Agent 


American Wood Type Mfg. Co. 


Dept.PR 42-25 Ninth St. L.I.C. 1, N.Y. 
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“WH eoweadeht of gratitude to Holland Rh, 
Velson who designed the exquisite small 
volume Vhe Collected Writings of Alvin 


Lustig.’ — MILDRED CONSTANTINE, Print. 


THE COLLECTED WRITINGS OF ALVIN LUSTIG 
with an introduction by Philip Johnson 


Phe Collected Writings of Alvin Lustig 
brings together for the first time twelve 
essavs and lectures on design and educa- 
tion for design which he presented be- 
tween 1946 and his untimely death in 
1955- Included are several previously 
unpublished works. “The publication of 
this book and future books by students in 
the School of Art and Architecture at 
Yale University has been made possible 
by the Alvin Lustig Fund, a non profit 
fund established by Elaine Lustig and 


administered by Yale University. 


MERIDIAN Books, INC., Dept. PRINT, 
12 Last Twenty-second Street, 

New York 10, N.Y. 

enclosed find my check or money order 
for copies of The Collected Writ- 
ings of Alvin Lustig at $3.50 each copy. 
New York City orders please enclose 3 


) 
percent sales tax. 


Name 


PRINT 





NO 
FEES 





A PLACEMENT SERVICE 
FOR COMMERCIAL ARTISTS | 


MUrray Hill 8-0540 


PROFESSIONAL PLACEMENT CENTER de 


EW YORK STATE EMPLOYMENT SERVICE 








MADISON 
AVENUE 


NEW YORK 22 
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WANTS 
GOTHIC 


ROMAN 






Why argue? Everybody wins with SPEEDBALL. Five styles and 36 points . . . 4 Steel 


Brushes. . . give you the widest choice of lettering combinations or finished drawings with 
a flair. For professional work specify SPEEDBALL. 
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Print Forum 


Readers are invited to take part in PRINT Forum. 
Comments on any material in PRINT or otherwise related to the design field are welcome. 


Write to PRINT, 535 Fifth Avenue, New York 17, N.Y. 





PAPER ISSUI 


Just finished your July-August issue. | 
think it’s tremendous. 


W. W. Bonnell 
Director of Advertising, The Fleming Co. 


The last PRINT was an outstanding issue 
throughout; we were honored to be in- 


cluded. 


Charles Mac Murray 
Stephens-Biondi-DeCicco 


The last issue is probably your very best. 


J. L. Ruebel 


Fort Dedge Laboratories 


I think print is doing a great job and I'd 
like to congratulate you on its form and 


content. 


William Capitman 
President, Center for Research in Marketing 


PRINT is a slick looking publication, beau- 
tifully designed for people who know 
and understand the importance of putting 


the best foot forward. 
Philip Lasky 
Westinghouse Broadcasting Co. 


“TRES, TRES/CHIC” 


The printing of the May-June issue 
was shoddy. For example, one side of the 
kraft 16-page section was out of register. 
And purple on brown may be “tres, 
> 


tres/chic” but can you read it? Easily 


that is? 


Irving Fellens 
Pageant Studio 
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In my opinion print and other similar 
magazines are much too cnamoured of 
the extremely modern, avant-garde ap- 
proach and attitude. Particularly as art- 
design editor of elementary textbooks 
there is little for me to chew over or 
make use of. At any rate it is an assurance 
to know that print is published and we 


wish you success. 


Charles E. Skaggs 
Silver Burdett Co. 


ITIP TO PAPER MILES 


We would like to air this opinion: if onc 
paper manufacturer were to take a long, 
hard look at the changing (or changed?) 
market and realize that it is very possible 
to successfully merchandise a hitherto un- 
tried item such as a paper in a range of 
new colors, he might find himself with 
a large portion of the new-unplaced 
colored paper business ...and some- 
thing more convincing to sell than the 
obviously irrational “whiter-than-white” 


pitch. 


James Robertson 


Tani/Robertson/ Montgomery 


WANTED... FROM PRINI 


Please forward a copy of the detailed 
report of the PRINT survey on Paper 
Design Trends, Mid-Year 1959. * 

T. W. Ward 

West Virginia Pulp and Paper Company 


*A complete compilation of the Survey 
is taking a bit longer than anticipated. It 
will be ready by mid-October, however. 
Requests for the Survey should be mailed 
to PRINT, $35 Fifth Avenue, New York 
7 aNY. 


Would like permission to utilize a por- 
tion of page 20 in PRINT X75. ... Weare 
working on animated film which in- 
corporates some 21 different designs. 
This particular element would be used as 


a background for one sequence. * 


Morrie Marsh 
Saul Bass Associates 


"For the reader’s information, we are 
always willing to let something which 
appeared in PRINT be reproduced or re- 
printed. Reprints of articles can also be 
arranged. For information and permis- 
sion, Write to PRINT, $3§ Fifth Avenue, 


New York 17, N.Y. 


GALLERY 303 


Our address was incorrectly given in the 
“Letters” section of your last issue. The 
address of Gallery 303, sponsored by The 


Composing Room, is 130 West 46th St. 


Hortense Mendel 
The Composing Room 


PRODUCTION NOTES 


Types used in this issue: 
Bembo Roman and Italic, Craw 


Clarendon (both set in Monotype). 


Papers used in this issue: 

Cover: Champion Coated Refold, 8o lb; 
Pages 1-20, 39-54, 69-76: Mead Paper’s 
Black & White Enamel, 70 lb; 

Pages 23-38: Mohawk’s Superfine, 70 lb, 
white-eggshell; 

Pages $7-66: Appleton’s Woodbine 
Coated Enamel, 70 lb, tan. 























Monotype Bembo 


At the recent A.I.G.A. show, seven of the prize winning 
‘Fifty Books of the Year 1958” were set entirely in Monotype 
Bembo. This included display type as well as machine 
composition sizes. These seven prize winning books were 
printed by lithography as well as letterpress. Bembo has also 
been widely and successfully used in gravure printing. It was 
used extensively in a recent issue of Life Magazine and, as a 
matter of fact, the entire editorial matter of this issue of Print 
is set in Monotype Bembo. Notice its grace, readability and 
clean cut character. 

Bembo is available from 8 to 36 point in both roman and 


italic and in small caps from 8 to 12 point. 


A new specimen sheet is now available. 


Send for it today! 


Lanston Monotype Company 


Division of Lanston Industries Inc., 24th & Locust Streets, Philadelphia 1, Pa. 





When a group of Kremlin-coached cultural Cormmunists meet face to face with Ad Alley’s free-wheeling creative C.-pitalists, it's easy to see the Significant | 
difference in American.and Russian ‘‘sales’’ objectives I The viva la difference happened at Monogram. . . while Russia's Coliseum Exhibition was doing brisk: 
business in New York, and America’s Sokolniki Park panorama was just about to open in Moscow. To show the visiting Russians some real American art ~ i 
kind most Americans see and evaluate every day — Monogram invited a group of culture experts from the Soviet show on a behind-the-scenes tour of Madison 
Avenue in action Mi Among the party of Soviets who got a first-hand lock at the Capitalist ad creation pictured below were Andri Gouber, Russian chief o 
Western art at Moscow's Pushkin University; Yury Schvedov, professor of journalism, Moscow University and Stephen Churakov, popular Russian oil painter § 
With smiling page-five cheesecake, The New York Daily News (bless 'em) pictured the event as an unusual ‘Russian View of Advertising.’’ The New York H, 
Tribune headlined it “Visiting Reds Boost Ailing Egos,’’ a proud victory for ‘‘Men of Madison long accustomed to being tamped down by home brewed 
detractors."’ And while many other papers quoted the Russians as saying they saw something ‘‘most truly representative of all American people,” The Ney 
York World Telegram & Sun neatly summed it up with the obvious observation: 


‘Moscow has nothing to match the Monogram Art Studio, 515 Madison Ave."’ Mf But it is becoming increasingly obvious, too, that both Madison Avenue ang 
Main Street must start doing more to match the world-wide propaganda Moscow calls their kind of ‘‘salesmanship."’ The Soviets’ economic Seven Year Plan, 
stepped-up international trade backed by a global Communist ‘‘sales’’ campaign, underscores a vital competitive challenge to everyone in American business 
and industry Hf To help meet this urgent challenge, Monogram is now organizing a nation-wide cooperative program ... designed to show people abroad the 
truth about America’s free economy. Basically, our idea is to visually communicate with people of many lands... by sending abroad a continuous flow ¢ 
typical American ‘‘pictures.”’ Pictures of all types, forms and subjects will simply and believably show people our way of life as it really is. And these pictures 
will visually prove how informative advertising is the backbone of America’s democratic production and distribution system MM While leaders in several industrieg 
have already offered their endorsement and support of this idea, we also want and need yours. So if you are interested in taking part in the cooperative, non-profit 
program, we'd like to hear your comments and ideas. Just drop us a note and we'll send you more details about how we’re organizing a much-needed Campaign 
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